survey

What was the biggest strength of this workshop?
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What was the biggest weakness?
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Based on what you heard today, are you more or less likely to want to pursue a commercial
book deal? Why or why not?
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Overall, are you glad you came and would you recommend this workshop to a colleague who's
interested in commercial publishing?
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If you would like to schedule a follow-up conversation, please provide contact details [LEGIBLY!]
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What was the biggest weakness?

Mot ensue b H1rone [

Based on what you heard today, are you more or less likely to want to pursue a commercial
book deal? Why or why not?
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Overall, are you glad you came and would you recommend this workshop to a colleague who S
interested in commercial' ublishing? prom- .
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If you would like to schedule a follow-up conversation, please provide contact details [LEGIBLY!]
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Based on what you heard today, are you more or less likely to want to pursue a commercial
book deal? Why or why not?
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Overall, are you glad you came and would you recommend this workshop to a colleague who's
iInterested in commercial publishing?
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If you would like to schedule a follow-up conversation, please provide contact details [LEGIBLY!]
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