GEM LIPSTICK

Welcome & Nurture

Seven paste-ready emails

by Rebuild Digital Marketing




What this is

The complete post-purchase email sequence — seven emails sent over 45 days that turr

one-time 299 buyer into a brand believer who returns, refers, and upgrades.

One transactional confirmation (Email O) plus six branded nurture emails (Emails 1-6). All copy. All

paste-ready into GoHighlevel — adjust the merge tags, swap in your brand voice, and you're live.

T]’IC two—workﬂow 6”’C]’lilf€CEMV€

Build these as two separate workflows in GoHighlevel, not one. The transactional confirmation fires

=

immediately and has no exit conditions. The marketing s

guence fires 1-2 hours later and exits if

the customer unsubscribes or requests a refund. This separation protects deliverability and

respects ema | cor Tlp‘\dﬁ’ €.

How to use this document

Each email below includes the workflow assignment, send timing, subject line (with A/B alternate),

preview text, full paste-ready body, and customization notes. Use verbatim or treat as templates

either works. The strategic architecture is load-bearing; the words are flexible.

>
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Merge tags you'll need

These map to GoHighlevel's standard contact and order fields. If your platform uses different

syntax for merge tags, swap accordingly — the curly-brace pattern is universal.

First name

Order number /1D

Order date

auto-formatted)

Line items

Subtotal before shipping/tax

Order total

Customer shipping addr

Expected delivery window

Shipping tracking URL

Their archetype (if quiz captured)

Founder name [ —ount custom value)
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The order confirmation

W/'orkﬂow ransactional - no opt-out

Send timing Within

Subject line Jernun 1} confirmed — thank you {{con

Preview text ere's everything you need to know

Hi {{contact first_name}},

Your order is confirmed and we'

's guide to getting the

wrong shade, wrong address, anything — just reply to this
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The welcome

Workflow Marketing

Send timing 2 hours a

Subjccf line

Preview text

first_nan

f
GEM wearer before her co

OW-Up to the confirmation you just receis nething | want to tell every new

>ction arrives

Here's your tracking link again, in case you missed it the first time: {{order tracking_link}}

ck note ction arrives

Read the

>N the package, take

dinal Hour for the mes
duiet Authority for t
s. Fire Hour for when

ed a witn

you've
1t moment. Don't waste them on Tuesdays

jain in a couple of days with ¢

=nding on where you live. I'll write
ade

Until then

{{custom_valuesfounder_r
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Application tips

Workflow Marketing - honors unsubscribes

Send timing Day 2 after purchz

Subject line While you wait

D

Preview text A small founder's guide to your first application

ce things | wish every new GEM we

1-Skip the lip balm

al makeup adv urize befo

re lipstick. Witk

ditioning emollie bullet — adding balm dilute

>ss a single layer on first, blot lightly with a tis

statement la chnigue is

how Filipino makeup artis

5tion. The blot in the middle is what

o the M — not the outfit

vhat builds the relationshi ners won't reply, but the few who do b
nally to replies — never aut
 Make the product feel like a craft, a oert” identity for the buyer
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The founder story

Workflow Marketing - honors unsubscribes

Send timing Day 5 after purch

Subject line Why unting tubes

Preview text The story | don't tell often

Most brand origin stories sound the same. ‘I couldn't find wha "Mine has a number

em worn more than

| counted my lipsticks once. Forty-seven tubes. Each one bou

=s that all said the same thing: / f

ving lipstick and started studying it

Cardinal Hour for women who walk into roc

y for women whose

Court for women in moments that need

Fire Hour for women rewriting

e Attention Collection is built around a woman who alreac . We didn't invent her. We just

ay). When you wear your first shade, | hope you feel

Tell me which she

{{custom_values.founder_namel}

This email is the trust-builder. Customers
— the founder stor

Seven paste-ready emails by Rebuild Digital Marketing




Social proof + community

Workflow Marketing - honors unsubscrit

O after purct

Send timing
&

Subjccf line

Preview text

>f your GEM shades

>thing to you t

O about your

If GEM has bec e som

favorite s Ire

and what char

1) 1IN our
community.

And if you want

Instagram or use #

{{custom_valt

of a small community of

s free market \d provides sc

have themnr
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The cross-sell tease

Workflow Marketing - honors

21 after purcl

Send timing
&

Subjgc[ line A small invitation

s after The Attention Col

Preview text What cc

/which one you reach for first thing in the morning. Ye

Here's what | want to tell you that no brand will tell you

Think of it this way: The Attention Collection helped

=
C
—h
o

your voice

things with it

[fyou're not when it's time. There's no pressure, no countdown timer,

no ‘limited drop’

= when you want it

But if you're already wearing shad

=rsion lever. The surprise can be a sme
urprises build loyalty more than discounts
ite this as a referral ask: se
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The review + VIP tease

Workflow

Send timing
&

Subjccf line

Preview text Worth two minutes of your time

tion arrived. By now GEM is either a regular part of your life or it's quietly

T'wo small things

The ask

If GEM has

e picky about w

other woman skip the 47-tube drawer

nething quie
of new shade

dyou'll s

nen who already know GEM is theirs

uestions. | personally answer the VIP inquiries

— or just reply to this email if you h

something

hope they were the start of

Either way — thank you for the first 45

alues.founder_namel}
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Timing logic at a glance

Transactional workflow

Order confirmation

Marketing workflow

Day O +1-2 hours 'he welcome

Day 2 +2 days Application tips

Day 5 £ 5 days [ Founder story

Day 10 +5days Social proof + commmunity
Day 21 +11days

Day 45 24 days Revie

All offsets calculated from the original purchase date. The transactional confirmation lands first; the marketing
nurture follows with a 1-2 hour gap. Every buyer receives all seven emails unless they unsubscribe from marketing

(in which case they still get the confirmation but exit the nurture).
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NEXT STEPS

Want this built for you?

Skip the build phase entirely. Rebuild Digital Marketing builds the full post-purchase
system — both workflows, all seven emails, integrations, and testing — in 90 minutes flat.

rebuilddigitalmarkcting. com

COMPANION DOCUMENTS

The Cart Recovery Automation Map — pre-purchase workflow
The Post-Purchase Workflow — the dual-path architecture
The GHL Build Guide — step-by-step DTC funnel setup

REBUILD DICITAL MARKETING

GoHighLevel Specialist - Funnel + Automation Systems




