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ADVISOR RESOURCES / 05 - ADVISOR POSITIONING & COMMUNICATION
Advisor Positioning & Approved Language Guide
A practical framework for clear, credible, firm-reviewed communication
1. Positioning starts with the business owner
Effective positioning explains which business owners you serve, what kinds of decisions or situations you help them navigate, and how your advisory role fits alongside other professionals. Credentials and experience support credibility, but they should not replace a clear explanation of when a conversation with you may be useful.
	Positioning element
	Advisor application

	Who you serve
	Describe the business owner circumstances, company characteristics, or planning situations relevant to your actual expertise.

	Why an owner might engage
	Use clear, accurate language about evaluating options, understanding considerations, or planning next steps.

	Your role
	Explain the advisory process and professional scope without suggesting predetermined outcomes.

	Referral-source relevance
	Tell CPAs, attorneys, and other professionals what situations might justify an introduction.



2. An advisor positioning statement
Use this internal planning framework; adapt the language to your actual practice and firm’s rules.
“I work with [type of business owner] who are [considering / facing a relevant situation]. I help them [describe legitimate advisory work] so they can better understand [options, considerations, or decisions].”
Example for discussion, not approved copy: “I work with privately held business owners who are beginning to consider future ownership and transition options. My role is to help them evaluate relevant considerations and determine appropriate next steps.”
3. Language principles for credibility
Prefer specifics over broad claims. Explain the questions you help owners examine, not guaranteed results.
Discuss complex ownership decisions without assuming that an owner wants to sell, retire, or transact.
Distinguish your experience and actual qualifications from services you do not provide.
Avoid unsupported superlatives, performance claims, guarantees, implied endorsements, and promises of a specific valuation or outcome.
Use consistent terminology across your biography, LinkedIn profile, introduction messages, and professional resources.
4. Communicating with referral sources
Referral sources need to recognize situations in which an introduction may benefit their clients. Briefly explain your focus, how you work collaboratively, and what the client can expect from an exploratory conversation. Do not imply a referral obligation or an existing client relationship.
5. Where InfusionOS resources fit
Use the educational LinkedIn post library in Advisor Resources → Advisor Positioning & Communication as a source of proposed content.
Use advisor-specific, prospect-facing approved graphics, lead magnets and landing links from My Digital Assets.
Training Center explains how to operate Social Planner; this guide focuses on message quality and positioning.
6. Compliance and authorization
COMPLIANCE NOTE  All proposed external language, including edited biography blocks, LinkedIn posts, introduction templates, and promotional offers, requires the advisor’s firm’s applicable compliance approval before use. InfusionOS-provided materials are created with regulatory considerations in mind but are not automatically approved by the advisor’s firm.
For any InfusionOS-assisted social scheduling or publication, email written confirmation specifying the approved posts or materials to support@infusionos.com before administrators schedule or publish them. Advisor-published content also requires all applicable firm approvals.
Self-review before publication
Is the statement accurate for this advisor and this firm?
Does the language communicate expertise without overstating outcomes or credentials?
Are claims, testimonials, disclosures, links, and graphics appropriate under firm policy?
Has the required firm review and approval been obtained and documented?
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