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Introduction to “Untangling the Work Wires” — Worksheet

According to Logotherapy theory, one of the three ways human beings find purpose is

through . For your client, learning how to their

business-owner skills and qualities is critical.

High achievers, across all walks of life, are driven differently than others.
But their drive for excellence, growth, and development isn’t a switch that they can just
“turn off” on their final day with their company.

and what their reaches far beyond the

business that they own today. The important thing is not what they do, it’s

If your client see your work as their core identity, they are at risk for a strange sense
of boredom, unfulfillment or unhappiness after exiting.

Personal notes:




