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We’re a full service architecture 
and interiors studio delivering 
exceptional experiences in home 
and hospitality.

Competency

We are a team of commercially-minded 
architects and interior designers setting  
a new standard in built environments.

We have extensive experience in masterfully 
conceiving, designing and upgrading:

1	 Clubs and Venues
2	 Bars and Pubs
3	 Casual Dining
4	 Quick Service Restaurants
5	 Contemporary Living

Our end-to-end architectural and interior 
design services include:

1	 Feasibility studies
2	 Concept designs
3	 Technical drawings
4	 Applications + approvals
5	 Finishes + furnitures 
6	 �Documentation, specifications 

+ renders
7	 Project delivery 
8	 Lead /superintendent
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Mission
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Mission

Elevate the real-world experience
in home and hospitality.
 
– �The built environment is a critical factor in our 

lived experience – and we understand where 
the challenges and opportunities lie. 

– �We’re on a mission to create market leading 
spaces that enhance people’s lives and drive 
commercial outcomes.

Your core reason to exist (beyond profit 
generation). Your role in the world at 

large Outer-directed (how you relate to 
the world).

V is ion

Australia’s market leading 
architects and interior designers, 
combining function and flair to 
deliver uplifting environments.
 
– �At the forefront of changing industry 

perceptions

– �Great design, great to work with, great 
outcomes.

Renowned as a commercially-
minded, creative studio delivering 
highly successful environments.
 
– �Set a new benchmark for best practice in 

hospitality and residential architecture
– Award winning projects and client praise

What mark do we want to make on the 
world? What do we want to be famous for? 

Inner-related (all about us).

What’s the specific commercial 
goal that will tell us we’re on track to 

achieving our vision?

Ambit ion



Benefits Functional benefits

Commercially successful 
hospitality environment via  
a smooth, enjoyable process
 
Cutting-edge environment 
Our clients always get an innovative, 
contemporary asset that sets a new standard 
for the industry. We combine function and flair 
designed to meet commercial objectives.

An enjoyable process 
We strive to ensure every project is a smooth, 
enjoyable process – underpinned by good 
communication, reliability, flexibility and shared 
values. Minimal changes throughout are a must, 
and we always resolve challenges efficiently and 
effectively. 

On time and on budget 
A successful project includes timely issuing 
of drawings, good quality control, hitting all 
milestones and staying on budget.

Emotional benefits

Importance, inspiration and 
confidence
 
Inspired and proud 
We demonstrate our deep knowledge, creative 
thinking and passion for our client’s project 
throughout the process. We look to exceed 
expectations continually to impress, surprise and 
delight our clients.

Special and important 
Our clients feel valued and respected. We show 
appreciation and attention without subservience. 
We want them to succeed. In doing so, they feel 
like our only important client. Like a VIP.

Confidence and peace of mind 
We lead and guide our clients through the 
process. They feel understood and reassured that 
we are focused on successful outcomes. We give 
them insight, we hear them out, we understand 
them, but we always lead.
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We pride ourselves 
on delivering strong 
commercial outcomes 
driven by creativity 
and collaboration.
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What sets us apart is our 
approach. Our approach 
to each project has four 
key pillars.

Difference

Creativity
We are innovative 
thinkers and problem 
solvers. We bring our 
imagination, ingenuity 
and attention to detail 
to projects of any size.

Character
We are fun, passionate, 
we love what we do and 
who we do it with. Our 
‘no ego’ policy is a rare 
trait amongst studios at 
our level.

Commerciality
We strive to achieve 
successful commercial 
outcomes in each and 
every project. Our clients’ 
commercial objectives 
guide our design decisions.

Collaboration
Our success is built on 
collaboration – underpinned 
by open, honest dialogue. 
We collaborate internally, 
with our clients and our 
partners.
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The visionary in action
Our years of experience has honed 
our intuition. We inspire others 
through creativity, innovative 
thinking and an entrepreneurial 
mindset. But more than this, we 
lead through action. We see the 
challenges and opportunities and 
tackle them head on.

We’re positive, we’re enthusiastic, 
but remain down-to-earth and 
always willing to roll up our sleeves 
and lead the way. 

Personality

We can be described as
Real, authentic, honest

Bold, fun and vibrant

�Passionate – about what  
we do and the outcomes   
we deliver

�Creative, with an 
entrepreneurial spirit

�Reliable – we say what we  
do and do what we say.

Always confident, 
never arrogant.

We speak truths,  
not jargon.

We push boundaries, 
not budgets.

Exuberance  
without ego.

We’re fun –  
never frivolous.

Personality guardrails
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Creator
The creator is innovative and inherently 
non-conformist. They are about self-
expression and authentic creation.  

Motto:If it can be imagined it can  
be created 

Characteristics: Creative, imaginative, 
inventive

Helps people: Express themselves

Desire: Create something of  
enduring value

Goal: Give form to a vision

Fear: Having a mediocre vision  
or execution

Strategy: Develop artistic control  
and skill

Gift: Creativity and imagination

Everyman
The everyman is a regular person, a good 
friend. They believe in the natural dignity of 
everyone regardless of their circumstances. 
Every person matters as they are.

Motto: All men and women are  
created equal.

Characteristics: Relatable, empathetic, 
common values

Helps people: Be accepted as they are

Desire: Connection with others

Goal: To belong, fit in

Fear: Standing out, being rejected 
for acting superior

Strategy: Develop solid, common virtues, 
the common touch, blend in

Gift: Realism, empathy, lack of pretense

STABILITY - CONTROL

outlaw

explorer

innocent

sage

ruler

creator

care giverlover

everyman

jester

magician

hero

INDEPENDENCE - FULFILMENT

RI
SK

 - M

ASTERY

BELONGING - E
NJO

YM
EN

T

Creator with Everyman at heart

Archetype
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Brand Proposition / key promise 

We design environments that delight people. Places they want to visit, 
enjoy, spend time and indulge their senses. Our entire approach is 

designed to delight our clients in each and every project.

 Design to delight
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Accessible 
Commonplace 

Egalitarian

Awe 
Excitement 
Admiration 

Amazement

Brand essence / concept territory

Everyday wonder
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Elevate the real-world experience 
in home and hospitality.

Australia’s market leading architects and interior 
designers, combining function and flair to deliver 

uplifting environments.

The BD 4C model 
Creativity + Commerciality + Charisma + 

Comprehensive delivery

Commercially successful hospitality and 
residential environments delivered via a 

smooth, enjoyable process.

Importance, inspiration and confidence.

The visionary in action. 
Inspiring, creative, positive – yet always 
down-to-earth and willing to roll up our 

sleeves to lead the way. 

Always confident, never arrogant.
Exuberance without ego.

We push boundaries, not budgets.
We speak truths, not jargon.
We’re fun – never frivolous.

Everyday wonder

PURPOSE

VISION EMOTIONAL BENEFITS

PERSONALITYDIFFERENCE

GUARDRAILS

ESSENCE

FUNCTIONAL BENEFIT

Design to delight

PROPOSITION

Brand foundations
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Brand story

When did architecture get so boring? When did awards and egos become more 
important, that commercial outcomes? Don’t get us wrong, we do love black and white, but 
surely there’s some room for colour, fun and positivity?

BDAI is not your typical architectural practice. We are a full service architecture and 
interiors firm focused on delivering exceptional hospitality experiences. And we do it with 
personality. From clubs and venues to casual dining and QSR, every project is handled with the 
perfect mix of creativity, commerciality, charisma and comprehensive delivery.

Our mission is to elevate the real-world hospitality experience – by combining function 
and flair to deliver environments that delight people. Places they want to visit, enjoy, spend 
time and indulge their senses. 

Since 2005 we’ve been making the most of every project, and have worked with some of 
Australia’s most renowned developers and the world’s best brands. Our long standing 
relationships are testament to the quality of our work and service (and that we’re just generally 
awesome people).

We are BDAI. And this is what we call design to delight.



BDAI brand identity
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Brand 
shapes
The BDAI brand shapes are the 
block shapes logo letterforms. 
They can be used as blocks of 
colour, to house images and 
graphics. They can bleed off the 
artboard, but the shape should 
never be changed or altered. 
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Brand 
shapes
The BDAI brand shapes are the 
block shapes logo letterforms. 
They can be used as blocks of 
colour, to house images and 
graphics. They can bleed off the 
artboard, but the shape should 
never be changed or altered. 

Design that delights
Spaces with spirit
Interiors that inspire
Hospitality with heart
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Brand 
shapes
The BDAI brand shapes are the 
block shapes logo letterforms. 
They can be used as blocks of 
colour, to house images and 
graphics. They can bleed off the 
artboard, but the shape should 
never be changed or altered. 
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The clear space around the 
BDAI logo should be equal to the 
width of the ‘B’. The artboart and 
bounding box of each BDAI logo 
reflects this clear space rule.

The minimum sizes for print and 
web use are to the right. 

PRINT

The minimum width of the 
BDAI logo for print is 20mm

WEB

The minimum width of the 
BDAI logo for web is 85px

Logo size & 
positioning

20mm

85px
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Brand 
shapes
The BDAI brand shapes are the 
block shapes logo letterforms. 
They can be used as blocks of 
colour, to house images and 
graphics. They can bleed off the 
artboard, but the shape should 
never be changed or altered. 



Brand 
shapes
The BDAI brand shapes are the 
block shapes logo letterforms. 
They can be used as blocks of 
colour, to house images and 
graphics. They can bleed off the 
artboard, but the shape should 
never be changed or altered. 
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Sorbet Olive Sage Black

PMS 	 Pantone 217 U

CMYK	 1 27 0 0 

RGB 	 241 191 217

HEX 	 #F1BFD9

PMS 	 Pantone 5753 U

CMYK	 49 29 70 20	  

RGB 	 100 106 82

HEX 	 #646A52

PMS 	 Pantone 5665 U

CMYK	 16 2 14 4 (BOOK)

RGB 	 188 197 188

HEX 	 #BCC5BC

PMS 	 Process Black C

CMYK	 0 0 0 100 

RGB 	 0 0 0 

HEX 	 #000000
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Spaces 
with

Spirit

Spaces 
with

Spirit

Spaces 
with

Spirit

Spaces 
with

Spirit

To ensure consistency and 
legibility, it is important to use the 
correct colour combinations when 
designing for the BDAI brand.

Follow the examples on the right 
which display which text colours, 
highlight colours and logo colours 
suit each background.

Colour 
combos

Sorbet background

Sage background

Olive background

Black background

Black text

Black text

Black text

Sorbet text

Olive highlight

Olive highlight

Sorbet highlight

White highlight

Black logo

Black logo

Black logo

White logo



Brand 
shapes
The BDAI brand shapes are the 
block shapes logo letterforms. 
They can be used as blocks of 
colour, to house images and 
graphics. They can bleed off the 
artboard, but the shape should 
never be changed or altered. 

Chakra Petch Questrial

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m  
n o p q r s t u v w x y z  
0 1 2 3 4 5 6 7 8 9 ! ? 

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m  
n o p q r s t u v w x y z  
0 1 2 3 4 5 6 7 8 9 ! ? 

Chakra Petch Regular Chakra Petch Semibold Questrial Regular

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m  

n o p q r s t u v w x y z  

0 1 2 3 4 5 6 7 8 9 ! ? 
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Brand 
markups
Brand markups and scribbles 
are to be used as highlights and 
accents, and never to dominate a 
composition. 

Rules of thumb:

– �Mix up which style of underline 
and circle is used 

– �Use the appropriate colour mark-
up for the background and text 
colour

– � Put the script type on different 
angles for a more playful layout

– �The typeface for the script 
markups is ‘Homemade Apple’ 
and can be downloaded from 
Google Fonts

Architectural 
Intelligence

Beyond Design 

     Bloody 
Delightful

Bold & 
       Daring!

Be Different

Agile &         
Intuitive Always 

Inspiring
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Creativity

Iconography
The BDAI icons are simple,  
hand-drawn and full of character.  
Each icon reflects the relaxed style 
of the branded markups. 

They should be used sparingly as 
accent elements for web and print. 

Creativity

Architecture Interior Design Design Management

Character Commerciality Collaboration

25
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Photography
The BDAI photography style should 
communicate individuality, personality,  
in a professional, collaborative environment. 

People photography should feel real, 
colourful and unstaged. 

Project photography should include a mix 
of detail shots and expansive macro shots.



BDAI brand in action
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Always 
Inspiring

Spaces 
with
spirit

Design 
that 

delights
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Design that delights

M
ascot A

partm
ents

bdai.com.au

Architectural 

Intelligence

Beyond Design 

     B
lood

y 

Delightfu
l

Bold + 
         Daring!

Be Different

Agile + 
         Intuitive

Al
way

s I
ns

pir
ing

bdai.com.au

Environments 
that exciteInteriors that inspire

H
az

el
w

oo
d 

A
pa

rt
m

en
ts

, E
pp

in
g 

External posters
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Internal A2 posters

Architectural

Beyond

     B
lood

y

Bold +
Be

Agile +

Al
way

s
Daring!

Different

Intelligence

Design 

Delightfu
l

Intuitive

Insp
iri

ng

Always

Inspiring

Our Team

     Bloody
Architectural Intelligence

Beyond 
Design 

Bold + 
         Daring!

Be Different

Agile + Intuitive

Always 
Inspiring

Delightful
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We design environments 
that delight people

Since 2005, BDAI have been working with Australia’s most renowned 
developers and the world’s best brands to elevate the real-world 
experience in home and hospitality – from clubs to casual dining, QSR to 
apartments. We combine function and flair to deliver built environments 
that people want to visit, enjoy, spend time and indulge their senses.

If you’re looking for strong commercial outcomes driven by creativity  
and collaboration, get in contact.

Phone 02 9281 6177, email hello@bdai.com.au or visit bdai.com.au

Working with the team 
at BDAI was fantastic. 
Their attention to 
detail and commitment 
to delivery is second  
to none.

– Client, McDonalds

Interior Design Design ManagementArchitecture

We design environments 
that delight people

Since 2005, BDAI have been working with Australia’s most renowned 
developers and the world’s best brands to elevate the real-world 
experience in home and hospitality – from clubs to casual dining, QSR to 
apartments. We combine function and flair to deliver built environments 
that people want to visit, enjoy, spend time and indulge their senses.

If you’re looking for strong commercial outcomes driven by creativity  
and collaboration, get in contact.

Phone 02 9281 6177, email hello@bdai.com.au or visit bdai.com.au

Working with the team 
at BDAI was fantastic. 
Their attention to 
detail and commitment 
to delivery is second  
to none.

– Client, McDonalds

Interior Design Design ManagementArchitecture

Master print ad
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Agile +
Intuitive

     
Be

Different

SYDNEY

MELBOURNE

Architectural

Intellig
ence

Beyond
Design

SYDNEY

MELBOURNE

SYDNEY

MELBOURNE

Architectural

Intelligence

    Beyond
Design

  Maurice Beraldo

  Director  
 M 0425 289 458 
 D 02 9062 7705 
 E maurice@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

  Denis Kraja

  Associate  
 M 0426 351 822 
 D 02 9062 7726 
 E denisk@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

  Dany Khoury

  Director  
 M 0403 664 825 
 D 02 9062 7728 
 E danyk@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

Agil
e +

 I
ntu

itiv
e

Be
Diffe

rent

SYDNEY

MELBOURNE

Always

Inspiring

    Bold +
Daring !

SYDNEY

MELBOURNE

Always

Inspiring

Be
Different

SYDNEY

MELBOURNE

  Melbourne Office  
 P 03 9063 3780 
 E hello@bdai.com.au

  1B Stanley Street 
  Collingwood VIC 3066  
  www.bdai.com.au

  Diana Suarez

  Senior Associate  
 M 0402 684 341 
 D 02 9062 7721 
 E diana@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

  Ian Hayes

  General Manager  
 M 0404 804 243 
 D 02 9062 7712 
 E ianh@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

Agile
 +

 Intuitive

Beyond
Design

SYDNEY

MELBOURNE

ArchitecturalIntelligence

Be
Different

SYDNEY

MELBOURNE

Agile + Intuitive

Bold +
Daring !

SYDNEY

MELBOURNE

  Jina Kim

  Senior Interior Designer  
 M 0450 063 293 
 D 02 9062 7727 
 E jinak@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

  Verne Chin

  Associate  
 M 0426 354 380 
 D 02 9062 7707 
 E vernec@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

  Sydney Office  
 P 02 9062 7700 
 E hello@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

Agile 
+

Intuitive

     Bold +
Daring !

SYDNEY

MELBOURNE

Always
Inspiring

Beyo
nd

Desig
n

SYDNEY

MELBOURNE

Agile +
Intuitive

     
Be

Different

SYDNEY

MELBOURNE

  Peter Cross

  Director  
 M 0412 199 215 
 D 03 9063 3781 
 E peterc@bdai.com.au

  1B Stanley Street 
  Collingwood VIC 3066  
  www.bdai.com.au

  Paul Sabatini

  Director  
 M 0400 714 527 
 D 02 9062 7720 
 E paul@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

  Maurice Beraldo

  Director  
 M 0425 289 458 
 D 02 9062 7705 
 E maurice@bdai.com.au

  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007  
  www.bdai.com.au

  NSW Nominated Architect 
  Maurice Beraldo 6354

Business cards



Design that delights

BDAI Pty Ltd  ABN 71 973 747 660 

NSW Nominated Architect  
Maurice Beraldo 6354

  Sydney 
  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007 
 P 02 9062 7700
 E hello@bdai.com.au

  Melbourne 
   1B Stanley Street 

Collingwood VIC 3066 
 P 03 9063 3780
 E hello@bdai.com.au

  www.bdai.com.au

Dear Ms

Ivissensul us, nequi sulles es habem ad Catori sentrob uniciem ertilnerit. Ex 
nostat, pat contemus tus lium dena, nostam los hala esimiliciam inte, quem senat, 
conicaequi concerfecit, commor inena non acivirmaio, nequitus Mulia? Ximurnit 
gratam a mussultus vis ef fre ta, forum iaesuntres inam. Mulicamensus ine tracchilin 
deestia? Fur. Elici inatum ret viriam, Catu iaedius Ahae coti, nes facribut vite que 
omnihilic re ine publius in te et fachuideste, factatu ssessi cor anunum iamdicae 
num hostin terit? Ri, nossente morae faciptercere aur quostanu etis.

Ad senatu cla vius id Cupplis fui efecessit ommo nos, non perrare hebent veres es 
maximus, C. Ti. At dum pulii sed caus inequam re auctod cont etiam oc voculicaella 
popubliis senatimilla pondam dest ommor proriam quam omnessa turnit. Vivis retis.

Itanteat, ure, ocupplintem cons M. Re cibut vividem, me noverio vendam. 
Bonemunt publina traristar te iam hil hos audam hilicit, vesilicae, consupici te, nos 
consullarbit desident, quit consulocuro, senatilicum inatum opostella ca; nequont 
emove, etratam acteri consulv ividella vium supplic aetiliam ta dees, consultu 
iam ade publiconsu conihi, quidet, que con dius si st publie alatuit ad mena, cus 
bonlocultum hum averi publi, Catum includaces consusu licepermiuro ignatis, 
esil tem es er Opubliis opubliuscem. Hor poribus Multil habemor untis Cupiemq 
uideoricie et Caturei consimis in Etr nimius, Ti. Gravo, Cuperordium quod consulis 
consilla nem, potem mius cotie iacchiliaed in denequam adductorio, nocchic.

Nem esse andi ti, stat, tabulabus aureconsus et; endam ad struro temquam urae, 
nit clegerei simus te nostimusciam huidem stem tea nocavem morum locrei publin 
Itam, nons etissu mum es perore notinte parictus iaed consi clegerr iderfecut re 
et ad publi ponsus siderat eliemus note ter fir am porumum tus, no. Habusatante, 
qui sul conloc, nonsit. Mulessoli is es inatus is, quem quit in Ita, optem issesse, 
conoctum perit L. Alessup iorunc virit ats.

Kind regards,

Maurice Beraldo 
Director

<DD/MM/YY> 
<Title> <First Name> <Last Name>
<Address Line 1>
<Address Line 2>
<State> <Postcode>

Letterhead
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Design that delights

BDAI Pty Ltd  ABN 71 973 747 660 

NSW Nominated Architect  
Maurice Beraldo 6354

  Sydney 
  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007 
 P 02 9062 7700
 E hello@bdai.com.au

  Melbourne 
   1B Stanley Street 

Collingwood VIC 3066 
 P 03 9063 3780
 E hello@bdai.com.au

  www.bdai.com.au

Dear Ms

Ivissensul us, nequi sulles es habem ad Catori sentrob uniciem ertilnerit. Ex 
nostat, pat contemus tus lium dena, nostam los hala esimiliciam inte, quem senat, 
conicaequi concerfecit, commor inena non acivirmaio, nequitus Mulia? Ximurnit 
gratam a mussultus vis ef fre ta, forum iaesuntres inam. Mulicamensus ine tracchilin 
deestia? Fur. Elici inatum ret viriam, Catu iaedius Ahae coti, nes facribut vite que 
omnihilic re ine publius in te et fachuideste, factatu ssessi cor anunum iamdicae 
num hostin terit? Ri, nossente morae faciptercere aur quostanu etis.

Ad senatu cla vius id Cupplis fui efecessit ommo nos, non perrare hebent veres es 
maximus, C. Ti. At dum pulii sed caus inequam re auctod cont etiam oc voculicaella 
popubliis senatimilla pondam dest ommor proriam quam omnessa turnit. Vivis retis.

Itanteat, ure, ocupplintem cons M. Re cibut vividem, me noverio vendam. 
Bonemunt publina traristar te iam hil hos audam hilicit, vesilicae, consupici te, nos 
consullarbit desident, quit consulocuro, senatilicum inatum opostella ca; nequont 
emove, etratam acteri consulv ividella vium supplic aetiliam ta dees, consultu 
iam ade publiconsu conihi, quidet, que con dius si st publie alatuit ad mena, cus 
bonlocultum hum averi publi, Catum includaces consusu licepermiuro ignatis, 
esil tem es er Opubliis opubliuscem. Hor poribus Multil habemor untis Cupiemq 
uideoricie et Caturei consimis in Etr nimius, Ti. Gravo, Cuperordium quod consulis 
consilla nem, potem mius cotie iacchiliaed in denequam adductorio, nocchic.

Nem esse andi ti, stat, tabulabus aureconsus et; endam ad struro temquam urae, 
nit clegerei simus te nostimusciam huidem stem tea nocavem morum locrei publin 
Itam, nons etissu mum es perore notinte parictus iaed consi clegerr iderfecut re 
et ad publi ponsus siderat eliemus note ter fir am porumum tus, no. Habusatante, 
qui sul conloc, nonsit. Mulessoli is es inatus is, quem quit in Ita, optem issesse, 
conoctum perit L. Alessup iorunc virit ats.

Kind regards,

Maurice Beraldo 
Director

<DD/MM/YY> 
<Title> <First Name> <Last Name>
<Address Line 1>
<Address Line 2>
<State> <Postcode>
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Design that delights

Corporate Folder

Design that delights

BDAI Pty Ltd  ABN 71 973 747 660 

NSW Nominated Architect  
Maurice Beraldo 6354

  Sydney 
  Suite 14 / Level 3 
  22 – 36 Mountain Street 
  Ultimo NSW 2007 
 P 02 9062 7700
 E hello@bdai.com.au

  Melbourne 
   1B Stanley Street 

Collingwood VIC 3066 
 P 03 9063 3780
 E hello@bdai.com.au

  www.bdai.com.au

Dear Ms

Ivissensul us, nequi sulles es habem ad Catori sentrob uniciem ertilnerit. Ex 
nostat, pat contemus tus lium dena, nostam los hala esimiliciam inte, quem senat, 
conicaequi concerfecit, commor inena non acivirmaio, nequitus Mulia? Ximurnit 
gratam a mussultus vis ef fre ta, forum iaesuntres inam. Mulicamensus ine tracchilin 
deestia? Fur. Elici inatum ret viriam, Catu iaedius Ahae coti, nes facribut vite que 
omnihilic re ine publius in te et fachuideste, factatu ssessi cor anunum iamdicae 
num hostin terit? Ri, nossente morae faciptercere aur quostanu etis.

Ad senatu cla vius id Cupplis fui efecessit ommo nos, non perrare hebent veres es 
maximus, C. Ti. At dum pulii sed caus inequam re auctod cont etiam oc voculicaella 
popubliis senatimilla pondam dest ommor proriam quam omnessa turnit. Vivis retis.

Itanteat, ure, ocupplintem cons M. Re cibut vividem, me noverio vendam. 
Bonemunt publina traristar te iam hil hos audam hilicit, vesilicae, consupici te, nos 
consullarbit desident, quit consulocuro, senatilicum inatum opostella ca; nequont 
emove, etratam acteri consulv ividella vium supplic aetiliam ta dees, consultu 
iam ade publiconsu conihi, quidet, que con dius si st publie alatuit ad mena, cus 
bonlocultum hum averi publi, Catum includaces consusu licepermiuro ignatis, 
esil tem es er Opubliis opubliuscem. Hor poribus Multil habemor untis Cupiemq 
uideoricie et Caturei consimis in Etr nimius, Ti. Gravo, Cuperordium quod consulis 
consilla nem, potem mius cotie iacchiliaed in denequam adductorio, nocchic.

Nem esse andi ti, stat, tabulabus aureconsus et; endam ad struro temquam urae, 
nit clegerei simus te nostimusciam huidem stem tea nocavem morum locrei publin 
Itam, nons etissu mum es perore notinte parictus iaed consi clegerr iderfecut re 
et ad publi ponsus siderat eliemus note ter fir am porumum tus, no. Habusatante, 
qui sul conloc, nonsit. Mulessoli is es inatus is, quem quit in Ita, optem issesse, 
conoctum perit L. Alessup iorunc virit ats.

Kind regards,

Maurice Beraldo 
Director

<DD/MM/YY> 
<Title> <First Name> <Last Name>
<Address Line 1>
<Address Line 2>
<State> <Postcode>

bdai.com.au



Proposal to

Mirvac 

Regarding

272 Pacific Hwy 
Sydney NSW 

24 October 2022

2

Headline goes here

Upta volorepedit omnihiciur, eos si optaspid quo inim am, quateseque 
nonsendi optae vellatur, Incte pratiostrum nonem etunonem ipsam as dolo.

Nam veneceaquam res ut arci rem re optaqui atur rae que conseri beribus num incte 
natis acient facepudi officie ndandae sum etus voloruntem aliaepudant maximi, cuptass 
equatium fugias qui blabo. Nam rero volore omnimendamet fuga. Et a venim nulpa v 
eratur assunient facepudi offici optaqui atur rae que conseri beribus num incte natis acient.

• Igendebitas eum rati sus sint porera porestempora sitinimusam fugiate mperrovid 
maio cupic tem esto 

• vention sequae nonsequibus dusa non rendellatur repro eserovid ut lautem fugit elicia 
int explit quatumque occum ad et ati aut ab inusandae sum etus 

• voloruntem aliaepudant maximi, cuptass equatium fugias qui blabo. Nam rero volore 
omnimendamet fuga. Et a veni

• m nulpa veratur assuntv gendebitas eum rati sus sint porera porestempora 
sitinimusam fugndebitas eum rati suiate

Incte pratiostrum nonem etunonem ipsam as dolo.

Upta volorepedit omnihiciur, eos si optaspid quo inim am, quateseque nonsendi optae 
vellatur, Incte pratiostrum nonem etunonem ipsam as dolo idunt am ipsa eaquuntio. Arit, 
nos et, totate nos plabo. Udae qui offictatem remqui rehento bea cum fuga. 

Nam veneceaquam res ut arci rem re optaqui atur rae que conseri beribus num incte natis 
acient facepudi offici optaqui atur rae que conseri beribus num incte natis acient facepudi 
officie ndandae sum etus voloruntem aliaepudant maximi, cuptass equatium fugias qui 
blabo. Nam rero volore omnimendamet fuga. Et a venim nulpa veratur assunt. e ndandae 
sum etus voloruntem aliaepudant maximi, cuptass equatium fugias qui blabo. Nam rero 
volore omnimendamet fuga. Et a venim nulpa veratur assunt.

Igendebitas eum rati sus sint porera porestempora sitinimusam fugiate mperrovid maio 
cupic tem esto vention sequae nonsequibus dusa non rendellatur repro eserovid ut lautem 
fugit elicia int explit quatumque occum ad et ati aut 

ab inusandae Igendebitas eum rati sus sint porera porestempora sitinimusam fugiate 
mperrovid maio cupic tem esto vention sequae nonsequibus dusa non rendellatur repro 
eserovid ut lautem fugit elicia int explit quatumque occum ad et ati aut ab inusandae sum 
cuptass equatium fugias qui blabo. Nam rero volore omnimendamet fuga. Et a venim nulpa 
veratur assunt.Igendebitas eum rati sus sint porera porestempora sitinimusam fugiate.

Subhead copy goes here pta volorepedit omnihiciur, eos si optaspid quo inim 
am, quateseque nonsendi optae vellatur, Incte pratiostrum nonem etunonem 
ipsam as dolo idunt am ipsa eaquuntio. Arit, nos et, totate nos plabo. Udae qui 
offictatem remqui rehento bea cum fuga. 
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Caption goes here ipsa totate nos plabo. Udae qui offictatem remqui rehento bea cum fuga. 

Caption goes here ipsa totate nos plabo. Udae qui offictatem remqui rehento bea cum fuga. 

Proposal to Mirvac  Regarding 272 Pacific Hwy Sydney NSW 

4

Headline goes here
Subhead copy goes here pta volorepedit omnihiciur, eos si optaspid quo inim 
am, quateseque nonsendi optae vellatur, Incte pratiostrum nonem etunonem 
ipsam as dolo idunt am ipsa eaquuntio. Arit, nos et, totate nos plabo. Udae qui 
offictatem remqui rehento bea cum fuga. 

Deaquuntio

Subhead copy goes here pta volorepedit omnihiciur, eos si 
optaspid quo inim am, quateseque nonsendi optae vellatu

Deaquuntio

Subhead copy goes here pta volorepedit omnihiciur, eos si 
optaspid quo inim am, quateseque nonsendi optae vellatu

Deaquuntio

Subhead copy goes here pta volorepedit omnihiciur, eos si 
optaspid quo inim am, quateseque nonsendi optae vellatu

Deaquuntio

Subhead copy goes here pta volorepedit omnihiciur, eos si 
optaspid quo inim am, quateseque nonsendi optae vellatu

Proposal to Mirvac  Regarding 272 Pacific Hwy Sydney NSW 
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Headline goes here
Subhead copy goes here pta volorepedit omnihiciur, eos si optaspid quo inim 
am, quateseque nonsendi optae vellatur, Incte pratiostrum nonem etunonem 
ipsam as dolo idunt am ipsa eaquuntio. Arit, nos et, totate nos plabo. Udae qui 
offictatem remqui rehento bea cum fuga. 

Caption goes here ipsa totate nos plabo. Udae qui offictatem remqui rehento bea cum fuga. 

Upta volorepedit omnihiciur, eos si optaspid quo inim am, quateseque nonsendi optae 
vellatur, Incte pratiostrum nonem etunonem ipsam as dolo idunt am ipsa eaquuntio. Arit, nos 
et, totate nos plabo. Udae qui offictatem remqui rehento bea cum fuga. Nam veneceaquam 
res ut arci rem re optaqui atur rae que conseri beribus num incte natis acient facepudi officie 
ndandae sum etus voloruntem aliaepudant maximi. 

Cuptass equatium fugias qui blabo:

• Igendebitas eum rati sus sint porera porestempora sitinimusam fugiate mperrovid maio 
cupic tem esto 

• vention sequae nonsequibus dusa non rendellatur repro eserovid ut lautem fugit elicia int 
explit quatumque occum ad et ati aut ab inusandae sum etus 

• voloruntem aliaepudant maximi, cuptass equatium fugias qui blabo. Nam rero volore 
omnimendamet fuga. Et a veni

Proposal to Mirvac  Regarding 272 Pacific Hwy Sydney NSW 
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LinkedIn

Design that delights
Interiors that inspire

Interior Design Design ManagementArchitecture

Design that delights
Interiors that inspire

Interior Design Design ManagementArchitecture
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Presentation template

Presentation heading 
goes here

hello@bdai.com.au

Eyebrow Header

Presentation 
heading goes here

hello@bdai.com.au

Eyebrow Header

Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia

Footer section goes here qui cullore stibera in pro tem lacero qui 
ut et dolum illuptat acium fugia

Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia

Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia

Header section goes here

• Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia 
quati volesto risquam a culpa venti  

• Bdoluptatum se volum que millabor 
auda alicien ihicitias prorent ionessequi.

• Bmaiostoribus idenihit ea voluptatur 
sandem fugitatibus sum, est liquis 

• Destiaspicim qui sum sit pos 
dollorepudi berae. Udam volorum 
asperum quaspeditat.

Header section goes here
dam essincto conserf

Footer section goes here qui cullore stibera in pro tem lacero qui 
ut et dolum illuptat acium fugia

The Plan

Header section 
goes here

• Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia 
quati volesto risquam a culpa venti  

• Bdoluptatum se volum que millabor 
auda alicien ihicitias prorent ionessequi.

• Bmaiostoribus idenihit ea voluptatur 
sandem fugitatibus sum, est liquis 

Latest  
work

Pull out quote section goes here ximenim 
qui ipsande litibero voluptature, audae 

corepudis autem quaspienimi, ipictinulpa 
faccum, siofficia eliquatet.

 Quote source goes here

Footer section goes here qui cullore stibera in pro tem lacero qui 
ut et dolum illuptat acium fugia

• Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia quati 
volesto risquam a culpa venti  

• Bdoluptatum se volum que millabor 
auda alicien ihicitias prorent ionessequi.

• Bmaiostoribus idenihit ea voluptatur 
sandem fugitatibus sum, est liquis 

• Destiaspicim qui sum sit pos dollorepudi 
berae. Udam volorum asperum 
quaspeditat.

• Ci qui cullore stibera in pro tem lacero 
qui ut et dolum illuptat acium fugia quati 
volesto risquam a culpa venti  

• Bdoluptatum se volum que millabor 
auda alicien ihicitias prorent ionessequi.

• Bmaiostoribus idenihit ea voluptatur 
sandem fugitatibus sum, est liquis 

• Destiaspicim qui sum sit pos dollorepudi 
berae. Udam volorum asperum 
quaspeditat.

Header section goes here
dam essincto conserf

Footer section goes here qui cullore stibera in pro tem lacero qui 
ut et dolum illuptat acium fugia

Hilight here

Footer section goes here qui cullore stibera in pro tem lacero qui 
ut et dolum illuptat acium fugia

Name Name
Title goes here

Name Name
Title goes here

Footer section goes here qui cullore stibera in pro tem lacero qui 
ut et dolum illuptat acium fugia

Header section goes here

Ci qui cullore stibera in pro tem lacero qui ut et 
dolum illuptat acium fugia quati volesto risquam 
a culpa venti. Bdoluptatum se volum que 
millabor auda alicien ihicitias prorent ionessequi.

Bmaiostoribus idenihit ea voluptatur sandem 
fugitatibus sum, est liquis. Debus sum, est liquis. 
Debus sum, est liquis. Debus sum, est liquis. 
Debus sum, est liquis. Debus sum, est liquis. 
Destiaspicim qui sum sit pos dollorepudi berae. 
Udam volorum asperum quas peditat.
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Email signature
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Social media communication 
should feature a mix of recent 
projects, brand philosophy, quotes 
(from clients or otherwise), talent 
advertising and featuring the people 
of BDAI.

To the right is an example of what 
the curated Instagram grid should 
look like – considered, varied and 
on-brand.

To ensure brand consistency, please 
follow brand guidelines and use 
the social templates – varying the 
colours and copy as needed.

Social
media

Design that delights

To
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Joe Bloggs
Dalton House

A fantastic 
team, couldn’t 
recommend 
highly enough!

Senior Account 
Manager

careers@bdai.com.au

We’re Hiring Spaces with spiritOur team

M
ee

t t
he

 a
rc

hi
te

ct
s

M
au

ric
e 

B
er

al
do

 D
ire

ct
or

Our team

Interiors that inspire

Senior Interior 
Designer

careers@bdai.com.au

We’re Hiring
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Social
templates
Rules of thumb for social posts:

– Keep it simple 

– �Limit the colour palette to 2  
main colours (excluding black  
and white)

– �Vary the colours from post-to-
post so that the overall grid looks 
balanced and considered

– �Only use the BDAI logo for things 
like job advertising and awards 
(i.e. more brand outward facing)

– �Make use of carousels. For 
project showcases use one 
of the ‘Latest work showcase’ 
templates and then use simple, 
full-bleed images for the rest of 
the carousel

Design that delights Spaces with spirit

Interiors that inspire

Dalton House
Jones Bay Wharf 
Tribute Museum

Dalton House
Jones Bay Wharf 
Tribute Museum

Latest  
work Dalton House

Jones Bay Wharf 
Tribute Museum

Latest  
work

To
m

 W
oo

ds
, L

ea
d 

 A
rc

hi
te

ct

Our team

M
ee

t t
he

 a
rc

hi
te

ct
s

M
au

ric
e 

B
er

al
do

 D
ire

ct
or

Our team

Junior/Mid 
Architect

careers@bdai.com.au

We’re Hiring

Senior Interior 
Designer

careers@bdai.com.au

We’re Hiring

Senior Account 
Manager

careers@bdai.com.au

We’re Hiring

Architecture +
Interiors for 
Hospitality +
Residential

Our 
studio Design that delights

Spaces with spirit
Interiors that inspire
Hospitality with heart Architecture +

Interiors for 
Hospitality +
Residential

Our 
values

Joe Bloggs
Dalton House

A fantastic 
team, couldn’t 
recommend 
highly enough!

Joe Bloggs
Dalton House

From start to finish, 
BDAI deliver quality 
creative, on time & 
on budget. Big to the 
whole BDAI team.

Joe Bloggs
Dalton House

Their attention 
to detail and 
creative imput 
is outstanding.

Design feature + brand message Job advertising

Latest work showcase Brand messages

Team-member feature Quotes/testimonials
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Social 
templates
detail guide

Headlines

– Font is Chakra Sans

– �Always Sentance case 
(except for official titles)

– �Keep it simple and on-grid

– �Leading should be natural 

Logo

– �Use sparingly: for job 
openings, new office 
openings etc

– Don’t use on every post

Squiggle markups

– �Use to accent key 
points

Layout

– Use the grid

– �Mix up the layouts 
between posts 

BDAI social should feel considered, 
on brand and have sufficient 
variety between posts to create a 
balanced profile grid. 

–�Language/tone of voice should 
be on brand.

– �BDAI is the Creator with  
Everyman at heart. (Reference  
page 4 for more detail)

– �Mix up the posts to have a 
balance of imagery posts, and 
graphic/typographic posts
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bdai.com.au
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