ADVANCING SCIENCE. EXTENDING HEALTHSPAN. TRANSFORMING LIVES.

SPONSORSHIP PROSPECTUS - 2026

Present your brand at
Harvard.

The Translational Longevity Summit is the clinical finale of Boston Longevity
Week. Five days at Harvard's Enterprise Research Campus with the clinicians,
scientists, advocates and investors building the longevity economy.

DATES VENUE CITY

October 7-11, 2026 1Milestone - Harvard ERC Boston, Massachusetts

35 SPONSORSHIPS AVAILABLE IN TOTAL



TRANSLATIONAL LONGEVITY SUMMIT - OCTOBER 7-11, 2026

01: THE OPPORTUNITY

Why Boston. Why how.

Nowhere else in the world do you find the convergence Boston offers: top-tier academic institutions, pioneering biotech, world-class hospitals, and
visionary investors, all within a few square miles and all collaborating to move longevity science from possibility into practice.

The Translational Longevity Summit exists to close the gap between the laboratory and the clinic. Our mission is to accelerate the development and
translation of longevity science into clinical impact through collaboration across research, industry, and investment. Five days of keynotes, scientific
sessions, industry symposia, hands-on workshops, and structured networking, held inside Harvard's flagship Enterprise Research Campus.

This Summit is the third anchor conference of Boston Longevity Week, an entire week of partner events, satellite symposia, community gatherings, and
innovation showcases running October 2-11 across Boston and Cambridge. Sponsors do not buy a table at a trade show. They buy a position inside the
week the field organizes itself around.

500+ 10,000+ 6 5 4

ATTENDEES ECOSYSTEM REACH SCIENTIFIC TRACKS DAYS CO-PRESENTING ORGS

WHAT MAKES THIS MEETING DIFFERENT

The only summit of its kind An academic setting

Uniting basic science, clinical translation, and commercialization in longevity Presenting inside Harvard's Enterprise Research Campus lends your science
under one roof and one program. and your brand genuine institutional weight.

Cliniciansin theroom Deliberately small

Not just researchers. Practicing physicians who adopt protocols, purchase Thirty-five sponsorships in total across four packages. Your brand is visible
equipment, and refer patients. rather than buried in a hall of four hundred booths.

One week. One community. One future. Global impact, shared mission, and longer, healthier lives.

SPONSORSHIP PROSPECTUS 02
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02 - AUDIENCE & MARKET

Who you are standing in front of.

The Summit convenes the full longevity ecosystem: the people who conduct the research, the people who

deliver i

t to patients, the people who fund it, and the patients advocating for access to it.

01

02

03

04

Clinicians & Practitioners

MDs, DOs, NDs, and functional and integrative practitioners running longevity clinics, wellness centers, and health systems. These are protocol adopters and
equipment buyers with direct purchasing authority.

Researchers & Scientists
Academic and industry investigators, postdocs, and lab leaders working across aging biology, regenerative medicine, biomarkers, and precision therapeutics.
Partnership and validation candidates.

Industry & Innovators
Biotech and medtech founders, health technology companies, diagnostics firms, and Al-driven discovery platforms, alongside the venture funds, family
offices, and strategic investors who back them.

Patients & Advocates
The advocacy community driving equitable access to healthspan interventions, including the Healthspan Action Coalition network. Influential voices in policy,
awareness, and adoption.

WHAT YOUR SPONSORSHIP REACHES

Intheroom Across the week Beyond the event

500+ registered attendees across five days of Boston Longevity Week partner events, 10,000+ in the wider longevity ecosystem

programming, meals, and receptions. satellite symposia, and showcases, October through email, social, and partner channels.
2-11.

The distinction that matters

Most longevity events sell access to enthusiasts. This one sells access to decision makers: the clinician who will stock your device, the investigator who will
author your validation study, and the fund that will lead your next round. All in the same building, for five consecutive days.

Co-

AUDIENCE & MARKET 03
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03 - SCIENTIFIC PROGRAM

Cutting-edge science.
Real-world impact.

Six tracks structure the program. Speaking sponsors present within the track that fits their science, in front

of the audience that came specifically for it.

Patient Advocacy

Elevating patient voice, access, and lived experience in the longevity
conversation.

Translational Science

Moving discovery from bench to bedside, including regenerative and cell-
based approaches.

Policy, Access & Equity

Regulation, reimbursement, and equitable delivery of healthspan
interventions.

CONFIRMED FACULTY

Clinical Implementation

Translating longevity science into practice, protocols, and clinical workflow.

Biomarkers & Outcomes

Measurement, validation, diagnostics, and demonstrating durable clinical
benefit.

Innovation & Collaboration

Partnership formation, commercialization, and cross-sector collaboration
models.

Camillo Ricordi, MD Keynote. Diabetes Research Institute, University of Miami. Cell transplantation and regenerative medicine.
Aubrey de Grey President & Chief Science Officer, LEV Foundation. Longevity escape velocity research.

David Barzilai, MD, PhD Harvard Medical School lecturer. Clinical translation of longevity medicine.

Jeanne Loring, PhD Chair, Science Advisory Board, Healthspan Action Coalition. Stem cell science.

Bemard Siegel Executive Director, Healthspan Action Coalition. Advocacy and policy leadership.

Melissa King Executive Director, Regenerative Medicine Foundation.

Program note. Faculty and session listings are current as of publication and expand as the program is finalized. Speaking sponsors are placed by fit, and the program committee

reviews all speaking applications.

SCIENTIFIC PROGRAM
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04 - THE FIVE DAYS

Where your brand shows up.

Each day carries its own audience and its own sponsorable moments. Lunch and cocktail party host status
is carried by the Premier package, and each occasion is offered once.

DAY FOCUs PROGRAMMING EVENING

Wed - Oct 7 Opening Registration, opening keynote, Boston Longevity Week kickoff, Exhibitor Hall Welcome ReceRtlon, Atlas Hotel -
opens Founder & VIP Dinner

Thu- Oct 8 Full Program Day Keynote, co-presenting organization introductions, plenary panels, Exhibitor VIP Night Dinner

Hall

World Stem Cell Summit sessions, clinical implementation, biomarkers and

Fri- Oct9 Translational Science Evening reception
outcomes
Sat- Oct10 Advocacy & Policy Healthspan Action Coalition forum, policy and equity sessions, innovation Gala Evening Event
showcase
Sun - Oct 11 Action & Closing Workshops, closing keynote, partnership signings and commitments Farewell Reception
Exhibitor Hall access Attendanceis flexible
Booths are open across all Summit days, with dedicated traffic during Delegates may attend a single day or the full five. Multi-day sponsor
breaks, lunches, and poster sessions rather than competing with sessions. presence is what compounds recognition across the changing room.

Hospitality is limited and itis claimed early

Lunches, receptions, and evening events across the five days are available for branded host status through the Premier package. Each occasion is offered
once. When one is claimed it is removed from inventory, and the host is recognized from the podium at the event.

THE FIVE DAYS 05
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05 - SPONSORSHIP PACKAGES

Four packages.
Each one contains the last.

Thirty-five sponsorships in total across all packages. Speaking positions and hospitality are capped
separately and allocated on approval.

01 Silver Sponsor - $5,000

Exhibitor Hall booth with prominent display placement, logo on Summit materials, website recognition, and on-site signage. One complimentary full-access
ticket.

02 Gold Sponsor - $10,000

Everything in Silver, plus a panel speaking position within one of the six scientific tracks. Three complimentary full-access tickets.

03 Platinum Sponsor - $25,000

Everything in Gold, upgraded to a solo fifteen-minute speaking session, plus exclusive lanyard sponsorship worn by every attendee for five days. Five
complimentary full-access tickets.

04 Premier Sponsor - $50,000

Everything in Platinum, upgraded to a solo thirty-minute speaking session, plus a year-round webinar and branded host status for a lunch or cocktail party.
Ten complimentary full-access tickets.

Reading the ladder

Silver puts you in the hall. Gold adds a voice on the program. Platinum gives you your own stage and the lanyard every attendee wears for five days. Premier
is the only package carrying hospitality, a thirty-minute session, and year-round reach.

Don't see your sponsorship level? Additional ancillary sponsorships may be made available, and packages can be built to a specific objective or budget. If you would like more
information, contact us at info@bostonbiolife.com.

SPONSORSHIP PACKAGES 06
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06 - BENEFITS

What each package includes.

$5.000 $10,000 525,000 $50.000
Exhibitor Hall booth v v v v
Prominent display placement v/ v v 4
Logo on Summit materials v v v v
Website recognition v/ v v 4
On-site signage v v v v
Complimentary full-access tickets 1 3 5] 10
Email and social recognition v v 4
Panel speaking position v v v
Solo speaking session 15 min 30 min
Lanyard sponsorship v 4
Lunch or cocktail party host v
Podium recognition v
Year-round webinar v
Post-event lead reporting v v v v

Inventory limits. Thirty-five sponsorships in total. Speaking positions are subject to application and program committee review. Lanyard sponsorship and lunch or cocktail party
host status are limited, and each occasion is offered once.

Where the value concentrates

Silver puts you in the hall. Gold is where a sponsorship starts talking, adding a panel position and three tickets for a $5,000 step. Platinum converts that into

a solo stage and the lanyard every attendee wears for five days. Premier is the only package carrying hospitality, a thirty-minute session, and year-round
reach, and it is scarce by design.

BENEFITS 07
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07 - SCARCE INVENTORY

The stage and the room.

Speaking and hospitality are the two things a sponsorship cannot simply be bought into. Both are capped,
and both require approval.

SPEAKING

Every package from Gold upward carries a speaking position, placed within one of the six scientific tracks by topical fit. All speaking is subject to application
and program committee review. The committee protects the scientific integrity of the program, which is precisely what makes a position worth holding.

PACKAGE FORMAT WHAT IT GIVES YOU

Gold Panel position A seat on a moderated track panel alongside faculty, with your company named in the agenda.

Platinum Solo - 15 minutes Your own session and your own title slide. Enough room for a data set and a clear argument.

Premier Solo - 30 minutes A full-length session with time for methodology, results, and audience questions.
What to submit What gets accepted What you receive
Proposed title, abstract, named presenter with Clinical data, translational findings, and A programmed session listed under your
credentials, and the track you are targeting. genuine methodology. Product pitches are company name in the official Summit agenda.

declined.

HOSPITALITY & EXCLUSIVE BRANDING

OPPORTUNITY PACKAGE DETAIL

Lanyard sponsorship Platinum Your brand around every attendee's neck for five days. The highest-frequency impression at the Summit.
Lunch or cocktail party Premier Branded host status for the occasion, including podium recognition at the event you host.

Year-round webinar Premier A dedicated session to the Boston BioLife audience outside the Summit window.

A note on sequence. Speaking placement and hospitality occasions are assigned in the order commitments are confirmed, not in the order enquiries are received. Lanyard
sponsorship is exclusive and is claimed once.

SCARCE INVENTORY 08
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08 - ADDITIONAL OPPORTUNITIES

Branding and year-round visibility.

Ancillary sponsorships extend your presence beyond the booth, and year-round placements extend it beyond
the week. Available alongside any package, or independently. Lanyard sponsorship is carried by Platinum

and is not sold separately.

ON-SITE BRANDING

Tote bags Carried through the venue and home afterwards. Long tail beyond the event itself.
Hotel key cards Handled multiple times daily by every delegate staying at the partner hotel.
Charging stations Dwell-time branding at the points where attendees stop and stand still.

Wi-Fi sponsorship Your name on the network and the splash page for the duration of the Summit.
Digital signage Rotating presence across venue screens throughout the five days.

Mobile app Placement in the agenda and networking tool attendees open repeatedly each day.

YEAR-ROUND MARKETING

Webinars

Included with the Premier package, and available separately for year-round
thought leadership between events.

Email campaigns

Targeted outreach to the global database beyond the Summit window.

365 days of visibility

Educational content

Mini-courses, resources, and expert content within the Boston BioLife
education portal.

Social and podcast

Multi-platform promotion and conversations with leaders in longevity and
medicine.

Continuous engagement, measurable results. Ancillary and year-round sponsorships can be attached to any package or purchased on their own, and pricing
is set on request. If you do not see your sponsorship level or would like more information, contact us at info@bostonbiolife.com.

ADDITIONAL OPPORTUNITIES

09
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09 - RESERVE YOUR PLACEMENT

How to secure a sponsorship.

01 Select apackage
Confirm your package and, where applicable, your preferred scientific track and hospitality occasion.

02 Agreement and invoice
A sponsorship agreement is issued for signature, with invoicing on confirmation. Placement is held once the agreement is executed.

03 Speaking application, if applicable
Submit title, abstract, and presenter credentials for program committee review.

04 Artworkand logistics
Logo files, booth requirements, and delegate names are collected ahead of the published deadlines.

KEY DATES
Sponsorship commitment Allocated on a first-confirmed basis until all thirty-five are claimed
Speaking applications Reviewed on a rolling basis as the program is finalized
Artwork and logo files due August 23,2026 - forty-five days prior
Booth assignment confirmed September 7, 2026 - thirty days prior
Delegate names due September 7, 2026 - thirty days prior
Summit October 7-11, 2026 - 1 Milestone, Harvard ERC, Boston

IN PARTNERSHIP WITH

Boston BioLife Presenting organization

Healthspan Action Coalition Co-presenting organization
World Stem Cell Summit Co-presenting organization
Regenerative Medicine Foundation Co-presenting organization

Don't see your sponsorship level? If none of the four packages fits, or you would like more information on ancillary and custom opportunities, contact us at
info@bostonbiolife.com and we will build something to your objective and budget.

The science of longevity is advancing faster than ever. The time to collaborate is now. The place is Boston. The future is
ours to build.

SPONSORSHIP WEB

Let's build the future of longevity together.

Sponsorships are allocated on a first-confirmed basis. info@bostonbiolife.com translationallongevity.com




