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Chicago’'s premier electronic music festival
during Labor Day Weekend, gathering a
diverse commmunity of S0K+ over 3-Days,
for over 1B Years & Running

North Coast celebrated its Sweet 16 in 2026!

The festival continues to surpass milestones after celebrating
a significant anniversary with continued high ottendance, new
and returning integrative partnerships, enhanced stages, and
an safe space for an extraordinarily dedicated community.
We're back for our 16th year!

This festival offers a home of caring, responsible, like-minded
people whose intention is to create long-lasting memories hy
celebrating life, human differences, und culture.
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https://docs.google.com/file/d/1Ei0AeSSmlCocT4mFB5TWNUhJgrV4uD4P/preview
https://docs.google.com/file/d/1Ei0AeSSmlCocT4mFB5TWNUhJgrV4uD4P/preview

Location: -8 SeatGeek STADIUM
e 30 Minutes Outside Downtown Chicago

e 10 Minutes From Midway Chicago Airport

Festival Campus:
e Five Unique Stages

e  Top Tier Production
e Seven Massive Art Installations

e Stadium, Full-Field Practice Dome,
Seven Full Fields of Padded Turf
Beverage Operations

e Food & Concessions

Vendors & Community Groups
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https://docs.google.com/file/d/1SadwEHR0XaxWc7xWgwYSB4P6Gc6_uWnl/preview
https://docs.google.com/file/d/1SadwEHR0XaxWc7xWgwYSB4P6Gc6_uWnl/preview
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https://docs.google.com/file/d/1blusjJVZUkFzwtH9wLuWIBXJOv8t8FBo/preview
https://docs.google.com/file/d/1blusjJVZUkFzwtH9wLuWIBXJOv8t8FBo/preview
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Social Channels: Web Platforms:
O] 133K - @NorthCoastFest @5 1M Users - northcoastfestival.com
> [@NorthCouastFest .
e 2.6M Views

. 31.8K - @NorthCoustFest @ 80K Subscribers ° Sign Up

B3 1201 North coust Music Festival 15K Users - Apple | Android

170K Sessions

. 15.2K - @NorthCoustFest



https://www.instagram.com/northcoastfest
https://x.com/northcoastfest
https://www.facebook.com/northcoastfest
https://www.tiktok.com/@northcoastfest
https://northcoastfestival.com/home/
http://www.northcoastfestival.com
https://apps.apple.com/us/app/north-coast-festival-guide/id1583156433
https://play.google.com/store/apps/details?id=com.reactpresents.northcoast
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BRANDS BELONGS HERE

North Coast offers a diverse range of activation opportunities designed to
seamlessly integrate brands into the vibrant festival experience.

From compelling social and digital campaigns that engage audiences hefore, during, and after the event,
to immersive onsite activations that bring brands to life in unforgettable ways,
we provide the tools to create authentic connections with our audience.

Whether it's custom-branded installations,
exclusive sponsorships of festival moments,
or interactive experiences,
brands can align with key passion points of our attendees
while driving awareness, engagement, and loyalty.
Together, we'll craft activations that not only captivate but leave a lasting impression.
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~ DIGITAL F’F\’ESENCE

The North Coast social and digital platforms provide the option of an
integrated marketing partnership to engage with fans before, during,
and after the festival to increase the digital footprint of our brand

parthners.
Opportunities: Special Announcement Examples:
e Social media posts e Lineup announcements

Newsletter inclusions and logo placement e 3D venue fly-thru video

Website logo plucement e Top 10 Tips announcements

In-app logo placement e Countdown on socials (50 Days, 1 Week, etc)

In-app push notifications e Co-Branded North Coast playlist

Recap content e Holiday promo (Valentine’s Day, 4th of July)
([

Special announcements and assets Secret codes for discounts and access at festival







EXF’EF\’IENTIAL STRATE

Groundswell is a full-service experiential agency that can help you execute your
North Coast Music Festival footprint, no matter where you are in the planning process.

What we can do:

Learn more about Groundswell Experiential here: vwww. aroundswelbun.com



http://www.groundswellxm.com
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THANK YOU!

PLEASE CONTACT

JOE LUCCHESE .
Joe.lucchese@groundswell.buzz

" PATRICK WELBY " 4 e
patrick welby@groundswell.buz z . - N el

~ CAT SANCHEZ
cat.sanchez@groundswell.buzz
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