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When 95,000+ parents interact

with our products, family is at the
forefront of their minds. Our readers
are mostly women, 25-54 years

\ of age, highly educated, with an
<

LONGEST RUNNING
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Graduated college................ 46%
Completed postgraduate ...... 24%
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Editorial, special sections, and ancillary
publications across all platforms.

2027 EDITORIAL CALENDAR

BIRMINGHAM

MONTH EDITORIAL COVERAGE SPECIAL SECTIONS ANCILLARY DIGITAL AND EVENTS SPACE | ART DUE
PRIVATE SCHOOLS
JAN EDUCATION ISSUE AND STEAM, DEC DEC
FACES AND PLACES® 1 5
EARLY EDUCATION
FER EARLY EDUCATION ISSUE i SELEITE JAN JAN
1 5
MAR | summerTRaveL TRAVEL GUIDE FEE FEB
1 5
EXCEPTIONAL FAMILY FAVORITE MAR MAR
APR AUTISM FOcUs NEEDS LISTING NOMINATIONS 1 5
FAMILY FAVORITE APR APR
MENTAL HEALTH
MAY NOMINATIONS 1 5
JUN DAY TRIPS MAY MAY
1 5
BIRTHDAY LISTING, FAMILY FAVORITE JUN JUN
JUL BIRTHDAY ISSUE FACES AND PLACES® VOTING 1 5
THE BACK TO SCHOOL, PERFORMING FAMILY RESOURCE FAMILY FAVORITE JuL JuL
AUG EXTRACURRICULAR ACTIVITY LISTING ARTS LISTING GUIDE VOTING 1 5
SEP GRANDPARENTS, BULLYING AUG AUG
1 5
OCT FALL FAMILY FUN ISSUE, EXCEPTIONAL NEEDS TRAVEL GUIDE SEP SEP
EXCEPTIONAL NEEDS LISTING 1 5
NOV | FAMILY FAVORITES GIFT GUIDE oer ocT,
1 5
12 DAYS OF NOV NOV
DEC HOLIDAY EVENTS CHRISTMAS 1 5
GIVEAWAYS

*ALL ANCILLARY PUBLICATIONS ARE DUE 1ST*

Editorial calendar subject to change without notice. Last updated 10.05.26



ANGILLARY FACES & PLACES®

PUBLICATION Faces & Places® is a brand-new biannual section that celebrates the people and

business owners to community leaders and innovators, this special issue highlights the

40 000 businesses shaping our local community. From standout professionals and small
g faces and stories that make Birmingham a great place to live, work, and raise a family.

PRINT
READERSHIP

FACES & PLACES®

Faces & Places® is a biannual

section that celebrates the many
industry leaders and businesses
that make our Birmingham
community vibrant.

Readership: 40,000+

Market Coverage: Birmingham,
Hoover, Bluff Park, Vestavia, Pratt
City, Ensley, Adamsuville, Trussville,
Graysville, Mt. Brook, Cahaba, Mt.
Laurel, Clay, Centerpoint, Irondale,
Homewood, and more.

Distribution Locations: Direct mail,
chambers of commerce, libraries,
museums, healthcare offices, and more.

We also distribute to local realtors to
hand out to those moving to the area.

SINCE 2026

DISTRIBUTION
Winter Issue Distribution Begins

January 2027 Scan to visit

facesandplaces.com

Summer Issue Distribution Begins
July 2027




DISTRIBUTION
Begins August 2027
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l SINCE 2025

Readership: 38,000+

FAMILY
RESOURCE
GUIDE

Family Resource Guideis a publica-
tion that families hold onto through-
out the year. This annual publication
provides directories of health ser-
vices, infant care, education services,
attractions, nonprofits, and more—
bringing all of Birmingham into one
digest size guide.

Market Coverage: Birmingham,
Hoover, Bluff Park, Vestavia, Pratt
City, Ensley, Adamsville, Trussville,
Graysville, Mt. Brook, Cahaba, Mt.
Laurel, Clay, Centerpoint, Irondale,
Homewood, and more.

Distribution Locations: local
schools, healthcare offices, libraries,
restaurants, grocery stores, retail
stores, and more.
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Inclusive Camps
for All Abilities

l SINCE 2025

Readership: 38,000+

40 Libraries . 1 County . 1 Card
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THE ULTIMATE
CAMP GUIDE

The Ultimate Camp Guide is Birming-
ham’s most comprehensive resource
for camps in the area and beyond,
providing directories of day camps
and overnight camps. The directory
listings include pertinent information
on each camp, including ages ac-

cepted, session dates, and rates.

Market Coverage: Birmingham,
Hoover, Bluff Park, Vestavia, Pratt
City, Ensley, Adamsville, Trussville,
Graysville, Mt. Brook, Cahaba, Mt.
Laurel, Clay, Centerpoint, Irondale,
Homewood, and more.

Distribution Locations: local
schools, healthcare offices, libraries,
restaurants, grocery stores, retail
stores, and more.



birminghamparent.com

ALABAMA’S
MOST

COMPREHENSIVE
EVENT CALENDAR

700+

MONTHLY

DIGITAL DELIVERY

Website, Sponsored Content, Newsletter

© BIRMINGHAMPARENT.COM

EVENTS LISTED

nola family

DIRECTORIES

i ) // E Birmingham
=.tiy] Parent

MAIN MENU:

Birmingham Area
Family-Friendly Events

FEATURED EVENTS (¥ Advertise With Us

arent
The Buzz

‘What to Expect at Taste of Hoover 2026

What 1 oxpact belore you 9.

Atter Da
A Symphony of

Kids Activities
Food | 10an-5pm
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[FREE FAMILY-FRIENDLY FESTIVAL SATURDAY!
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Our website averages 7,000 monthly viewers
and 85,000 annual page views. Our readers
visit birminghamparent.com actively looking
for things to do and businesses to trust in
the area.

SPONSORED CONTENT

e Sponsored content specially created
to drive traffic to your business.

e Featured on our homepage for one
month, then remains on our
site indefinitely.

e Delivery also includes a newsletter and
social media post.

WEEKLY NEWSLETTER

Birmingham Parent's Buzz newsletter has
organically grown to 12,000+
opted-in subscribers.

Delivery: Sundays

PREMIUM DIGITAL PRODUCTS

Call to learn more about our premium
digital products.

* Targeted Emails Optimization

« Programmatic Ads - Search Engine
. Pre_ro” Marketing

+ Geofencing + GeauxlQ

+ Search Engine + Contests



BIRMINGHAM
PARENT.COM
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BIRMINGHAM’S Parent
MOST TRUSTED

FAMILY RESOURCE

POWER PACKAGES

High-impact print and digital packages
designed to boost visibility. Includes
premium ad placement, directory presence,
email exposure, and run-of-site support

for consistent brand awareness.

Print & Digital

Market Leader

e Full-page ad in publication
e Directory Listing

e Email Partner Link

e Run-Of-Site Ads
Awareness Generator

e Half-page ad in publication
e Run-Of-Site Ads

Basic

e Quarter-page ad in publication
e Run-Of-Site Ads

Digital
Market Leader
e Directory Listing

e Email Partner Link
e Run-Of-Site Ads

Awareness Generator
e Run-Of-Site Ads

35+ 8
YEARS

OF EXCELLENCE MARKETS

Let’s Grow Together.

Powerful solutions. Local expertise.
Measurable results.
Your story. Our audience.

Our thoughtfully designed marketing packages help tell your story,
amplify your brand, and connect you with families through trusted
print and digital channels.

MILLIONS

OF IMPRESSIONS

ADVERTISING
RATES

» 'SYOUR

ADVENTURES AWATT
RECHARGEIN g%

CONTENT MARKETING

Flexible print and digital options featuring
print advertising, online sponsored content,
social media promotion, and newsletter
placement to build consistent,

multi-channel visibility.

Print & Digital

Market Leader

e Two-page advertorial in publication

e SEO-optimized Online Sponsored Content
e Email Partner Link

Awareness Generator

e Full-page advertorial in publication
e Online Sponsored Content

e Organic Social Media Post

e Email Partner Link

Digital
Market Leader

e SEO-optimized Online Sponsored Content
e Email Partner Link

Awareness Generator
e Online Sponsored Content
¢ Organic Social Media Post

e Email Partner Link
PRINT - DIGITAL - EVENTS

SOCIAL - CUSTOM PUBLISHING

EVERY YEAR

familyresourcegroupinc.com

@frg.inc

@ Family Resource Group Inc.




READY TO MEET YOUR
MARKETING GOALS?
LET’S MAKE A PLAN!

PRODUCTS OF INTEREST

PRINT

[1 Birmingham Parent Magazine
[1 Family Resource Guide

[1 The Ultimate Camp Guide

L1 Faces & Places®

DIGITAL

[0 Run-of-site Website Ads
[1 Sponsored Content

[1 Weekly Newsletters

BUDGET

NOTES

PREMIUM PRODUCTS

[] Targeted Emails

[1 Programmatic Ads

[] Pre-roll Ads

[] Geofencing

[1 Search Engine Optimization
[1 Search Engine Marketing
[1 Geaux 1Q

[1 Contests

GOALS
[1 Brand Awareness & Visibility
[1 Audience Engagement
[1 Lead Generation
& Conversion
[1 Event Promotion
[1 Long-Term Growth

PACKAGES
[1 Content Marketing
[1 Power Packages





