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WHAT IS AEO? 

Answer engine optimization (AEO) 
It is the process of creating and formatting your content so that AI 
answer engines can easily understand and readily surface it to 
answer user questions.



What’s the Difference Between AEO and SEO? 
SEO = Search Engine Optimization
Goal: Rank higher in Google search results.
You optimize for: Keywords, backlinks, technical website performance, content depth, page 
authority, etc.

Outcome:
Your website shows up as a blue link (or map result on Google or Bing).

AEO = Answer Engine Optimization
Goal: Get mentioned inside the answer generated by AI.
You optimize for: clear, direct answers to questions, FAQs and structured content, reviews 
and reputation signals, citations and directory consistency, entity trust (Google Business 
Profile, BBB, etc.), schema/structured data

Outcome:
Your business gets recommended directly by ChatGPT / Google AI / Perplexity.



What’s the History of AEO? 
SEO = Search Engine Optimization
Goal: Rank higher in Google search results.
You optimize for: Keywords, backlinks, technical website performance, content depth, page 
authority, etc.

Outcome:
Your website shows up as a blue link (or map result on Google or Bing).

AEO = Answer Engine Optimization
Goal: Get mentioned inside the answer generated by AI.
You optimize for: clear, direct answers to questions, FAQs and structured content, reviews 
and reputation signals, citations and directory consistency, entity trust (Google Business 
Profile, BBB, etc.), schema/structured data

Outcome:
Your business gets recommended directly by ChatGPT / Google AI / Perplexity.













WHY Ai Generative Search Matters

• As of January of 2026, 45% of consumers now use AI tools like 
ChatGPT for local business recommendations, up from 6% one 
year ago. (650% increase)

• 75% of ChatGPT users use keyword-style local prompts to ask 
questions about local businesses.
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• Edit Your Google Business Profile
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• H Helpful Content
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S Structured data:
• Structured Data (Schema Markup)
• Add schema markup to help AI assistants understand and 

categorize your business information, products, services, and 
content. 

• Optimize Existing Content: Restructure content to directly 
answer questions AI assistants are being asked. Focus on clear, 
authoritative answers rather than keyword stuffing. 



Structured Data
What Is Structured Data?
Structured data is code added to your website that explains your content to machines in a 
standardized format.
Humans read this:
“We offer custom awards, trophies, plaques, and laser engraving in Pensacola.”
Search engines read structured data like this:
Business Type: LocalBusiness
Category: Trophy Shop
Services: Engraving, Custom Awards
Location: Pensacola, FL
Phone: (850) 438-2124
Hours: Mon–Fri 9am–5pm
Rating: 4.9 stars
It removes ambiguity.
Instead of guessing what your page is about, 
AI engines know exactly what it represents.



Think of It This Way
SEO = helping Google rank you.
AEO = helping AI confidently say:
“Award Masters Inc. is an award and engraving shop in Pensacola that offers 
custom awards, plaques and personalized gifts.”
Structured data helps AI say that with confidence.

“If your website is a book, structured data is the table of contents and index. 
Without it, AI has to flip through pages. With it, AI instantly knows what’s 
important.”

Structured Data



• S Structured data:

How to Actually Add Structured Data
There are 4 main ways:

Option 1: Use a WordPress Plugin (Easiest)
If the site is WordPress:
Rank Math
Yoast SEO
Schema Pro

Structured Data



How to Actually Add Structured Data

Option 2: Use Google’s Structured Data Markup Helper
https://www.google.com/webmasters/markup-helper
You:
Pick “Local Business”
Paste your page URL
Tag elements (name, address, etc.)
It generates JSON-LD code
You add it to your site

Structured Data



How to Actually Add Structured Data

Option 3: Add JSON-LD Manually
Example of LocalBusiness structured data:
<script type="application/ld+json">
{
  "@context": "https://schema.org",
  "@type": "LocalBusiness",
  "name": "Award Masters Inc.",
  "image": "https://awardmastersinc.com/logo.jpg",
  "address": {
    "@type": "PostalAddress",
    "streetAddress": "2211 N Pace Blvd",
    "addressLocality": "Pensacola",
    "addressRegion": "FL",
    "postalCode": "32505",
    "addressCountry": "US"
  },
  "telephone": "(850) 438-2124",
  "url": "https://awardmastersinc.com/",
  "sameAs": [
    "https://www.facebook.com/awardmasters",
    "https://www.yelp.com/biz/award-masters-inc-pensacola"
  ]
}
</script>
This goes in the page header or footer.

Structured Data
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E EEAT: Expertise, Experience, 
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The Foundation Steps to AEO

A Answers & Questions –FAQs

If reviews make you recommendable,
FAQs make you quotable.
And answer engines love quoting.



The Foundation Steps to AEO
FAQs

Frequently Asked Questions (FAQ):
Q. Can you engrave a product I bring to you (customer-supplied items)?
A. YES! we can engrave almost anything. We have 5 different laser engravers, each are a different size and power. We also have 
computerized routers and diamond drag engravers.  Call us or come by the store and let us handle all your engraving needs.
Q. What's your turnaround time?
A. Most standard items are completed in 3-5 business days. Larger quantity orders may take a little longer. If you need it the 
same day, we can usually accommodate you. We will hit your deadline.
Q. Do you have gifts you can personalize?
YES! We have hundreds of beautiful gifts we can personalize for you for any special occasion. Some are listed here on our 
website.
Q. How much does engraving cost?
A. Our minimum engraving order is $15. If you have multiple items, the minimum is $10 per item. (There are large volume 
discounts for 50+ items).  The price will go up depending on the size of the engraving area. Eg. If you want us to laser engrave a 
large cutting board with your logo, the price would be based off the square inches of the engraving area. Call or come by the 
store and we can give you an exact price.

https://www.awardmastersinc.com/collections/gift-items


The Foundation Steps to AEO
FAQs

Frequently Asked Questions (FAQ):
Q. Is there a set up fee?
A. No set up fee for text, (like if you wanted your name on a bible, knife, pen or keychain.) If you want a logo engraved, we 
have to convert it to the engraving format. There will be a small setup fee.
Q. What things can you engrave?
A. We can pretty much engrave any item that will fit in the engravers. (And one of our laser engravers is very large). We can 
also engrave VERY small things, down to 4-point font.
We can engrave, all types of metal, plastic, wood, glass, leather, etc. We can engrave most round items, (like tumblers and 
flashlights) with our rotary attachment.
We have engraved some strange things over the years, like ostrich eggs, elephant tusks, grains of rice, a pumpkin, a football, 
and a live bullet, though I don't recommend the last one). Bring us what you want engraved and we will make it happen.
Q. What can't you engrave?
A. About the only thing we can't engrave is the inside of rings. We also have trouble with items with REALLY thick lacquer. 
Some fancy urns have a thick lacquer coating that chips if we try to engrave it.



The Foundation Steps to AEO
FAQs

Q. What can't you engrave?
A. About the only thing we can't engrave is the inside of rings. We also have trouble with items with REALLY thick lacquer. 
Some fancy urns have a thick lacquer coating that chips if we try to engrave it.
Q. What will the engraving look like? (Eg. dark, light, depth)
A. For obvious reasons, each material engraves differently. We can usually tell how an item will engrave once we look at 
it.  But we have been surprised a few times.
As far as depth, we usually engrave it deep enough to look amazing. If you want a specific depth, we can usually 
accommodate you. (Like firearms need to be .003 inch and in a print size no smaller than 1/16 inch. )
Q. Will I get a proof before you engrave it?
A. Yes, if you would like to see the layout designed on your item, we are happy to send you a proof.
Q. Can I wait while you engrave it?
A. Yes. We have many customers who bring us very valuable items, and they want to stay with the item as it's being 
engraved. YOU MUST SCHEDULE AN APPOINTMENT with our production manager.
Q. Can you engrave a signature or someone's hand-written note?
A. Absolutely!  When our kids were little, we would have them write a note to their teacher and we would engrave it on a 
gift. (VERY cool personalized gift)
We also sell signature stamps.



The Foundation Steps to AEO
FAQs

Q. What can't you engrave?
A. About the only thing we can't engrave is the inside of rings. We also have trouble with items with REALLY thick lacquer. 
Some fancy urns have a thick lacquer coating that chips if we try to engrave it.
Q. What will the engraving look like? (Eg. dark, light, depth)
A. For obvious reasons, each material engraves differently. We can usually tell how an item will engrave once we look at 
it.  But we have been surprised a few times.
As far as depth, we usually engrave it deep enough to look amazing. If you want a specific depth, we can usually 
accommodate you. (Like firearms need to be .003 inch and in a print size no smaller than 1/16 inch. )
Q. Will I get a proof before you engrave it?
A. Yes, if you would like to see the layout designed on your item, we are happy to send you a proof.
Q. Can I wait while you engrave it?
A. Yes. We have many customers who bring us very valuable items, and they want to stay with the item as it's being 
engraved. YOU MUST SCHEDULE AN APPOINTMENT with our production manager.
Q. Can you engrave a signature or someone's hand-written note?
A. Absolutely!  When our kids were little, we would have them write a note to their teacher and we would engrave it on a 
gift. (VERY cool personalized gift)
We also sell signature stamps.



The Foundation Steps to AEO
FAQs

Q. What type of file do you need for my artwork?
A. The best you have. We mostly work in vector. But we can convert any image to the correct format if you need us to. Engraving 
artwork should be in grayscale with all blends and shadows removed.
Q. Can you engrave a photograph?
A. YES!  There is a special process we can convert any photograph to be engraved. The finished product depends on the contrast of the 
image you want engraved and the background. We can cut out the background if you would like.
Over the years we have engraved hundreds of memorials with photographs.
Q. Can you use my favorite font?
A. Yes!  We love cool fonts, we have over 10k of them installed on our software. If we don't have it, we can usually get it.
Q. What if I want a different name on each item and I have A LOT of names?
A. We love those orders! Send the names over either in Excel or Word and we do what's called a "print merge", which will place all the 
different names on each item. MAKE SURE ALL THE NAMES ARE SPELLED CORRECTLY.  We do not retype anything, they just import.
Q. Can you put color in the engraving?
A. Sometimes we can paint fill an item that was engraved. Most of the time we simply use our UV printer to put full color on any item.
Q. Can you personalize my gift in color?
A. Absolutely! We have a very high end UV printer than can print full color on any hard substrate. (This is NOT a vinyl sticker). UV 
printing is the most durable full color print process available.
We also use sublimation printing on some items to print full color. 
It's a beautiful full color print that is transferred on to the item. 
The downfall of sublimation is must be coated in polymer and it's doesn’t 
have a UV protectant so it fades quickly in the sun.
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The Foundation Steps to AEO

•R Reviews

Answer engines are obsessed with trust + consensus.



The Foundation Steps to AEO

•R Reviews

1. They validate reputation
AI heavily weighs businesses with:
lots of reviews
high star ratings
consistent positive sentiment
A business with 4.8 stars and 300 reviews is simply safer to recommend than a business with 4 
reviews.



The Foundation Steps to AEO

•R Reviews
2. They provide keyword + service context
This is HUGE.

AI doesn’t only look at star ratings — it reads the words inside reviews.
Example review:
“They engraved our plaques same-day for a corporate event.”
That tells AI:
service: engraving
product: plaques
speed: same-day
use-case: corporate event
That business is now more likely to appear for prompts like:
“Need same-day corporate plaque engraving near me.”



The Foundation Steps to AEO

•R Reviews

3. Reviews help AI differentiate specialists
AI uses reviews to figure out what a business is known for.
So if 20 reviews mention:
“sports trophies”
“school awards”
“employee recognition plaques”
AI starts associating the business with those categories.
That is exactly how you become “the one that gets recommended.”



The Foundation Steps to AEO
• R Reviews

What Answer Engines Look for in Reviews
 Review Quantity

More reviews = more confidence.
 Review Velocity (freshness)

AI prefers businesses with recent reviews.
A business with 200 reviews but none in the last 18 months looks inactive.



The Foundation Steps to AEO
• R Reviews

What Answer Engines Look for in Reviews

 Review Detail
Short review: “Great job!”
Detailed review: “They made custom acrylic awards for our Pensacola sales 
team in 2 days.”
Detailed reviews = more usable AI text.

 Review Diversity
AI likes reviews across:
Google
Yelp
Facebook
BBB
industry sites
That creates “cross-platform consensus.”



The Foundation Steps to AEO
• R Reviews

Best Review Strategy for Local Small Businesses (AEO Style)
If you want to win answer engines, focus on:
1. Get reviews weekly (not randomly) Even 2–4 reviews per month consistently beats 30 reviews 

in one month and then nothing.

2. Ask customers to mention:
service performed, product type, city/location, turnaround time
Example prompt:
“If you can, mention what we made for you (trophy, plaque, engraving) — it really helps people find 
us.”
3. Respond to every review
Review responses are extra text for AI to analyze, and they reinforce keywords.



Ai uses reviews to 
answer questions.

REVIEWS 
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The Foundation Steps to AEO

•C Citations

If reviews make your business recommendable,
Citations make your business findable.



The Foundation Steps to AEO

•C Citations
Top 10 Citations for Local Businesses in 2026
•Google Business Profile (GBP): The most critical citation, directly influencing Google Gemini and the Local Pack.
•Apple Business Connect (Apple Maps): Powers Siri, Spotlight, and CarPlay; essential for reaching iPhone users.
•Bing Places for Business: Directly feeds Microsoft Copilot and Windows search ecosystems.
•Yelp: A high-authority source that feeds both Apple Maps and various voice assistants like Siri.
•Facebook Business Page: Acts as a dual social and business directory citation widely indexed by AI.
•Better Business Bureau (BBB): A major trust signal used by AI to verify business credibility.
•Foursquare: A primary data aggregator that pushes local information to thousands of other apps & AI systems.
•Nextdoor: Critical for hyper-local AI visibility and community-based verification.
•Yellow Pages (YP.com): A legacy directory that maintains high domain authority for AI reference.
•LinkedIn Company Page: Preferred by AI for B2B local services and establishing professional authority.



The Foundation Steps to AEO

•C Citations
11-20 Citations for Local Businesses in 2026
•Instagram Professional Profile: Frequently cited in conversational AI queries related to lifestyle and retail.
•Data Axle: A core data aggregator used by LLMs to cross-reference and confirm business facts.
•Neustar Localeze: Essential for distributing consistent NAP (Name, Address, Phone) data to the broader 
search ecosystem.
•MapQuest: Still widely cited for location and navigation-based AI queries.
•Angi (formerly Angie’s List): The top citation for home service providers like plumbers and contractors.
•TripAdvisor: Essential for hospitality, dining, and attraction-based businesses.
•Manta: A high-authority small business directory often used in AEO data sets.
•MerchantCircle: Designed for local small business connectivity and frequently indexed by search bots.
•Superpages: A reliable general directory that supports broad citation coverage.
•Local Chamber of Commerce: Highly trusted by AI models for regional authority and physical verification.

https://www.data-axle.com/
https://www.data-axle.com/


The Foundation Steps to AEO

•C Citations
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The Foundation Steps to AEO
H Helpful Content

Help (Be Actually Helpful)

“The businesses that help the most get mentioned the most.”

This is the secret sauce, most businesses skip this.
AI prefers businesses that:
Educate
Explain
Compare
Guide
Clarify



The Foundation Steps to AEO
H Helpful Content

 Publish guides and how-to content
 Create pricing explanation pages
 Write comparison articles
 Share wording examples (plaques, awards, etc.)
 Post educational videos
 Answer real customer questions online (Reddit, Wikipedia, Facebook, LinkedIn)



The S.E.A.R.C.H. Framework
How Local Small Businesses Win in AI Generative Search
Generative search engines (ChatGPT, Google AI, Gemini, Perplexity, Bing Copilot) don’t just rank websites — they recommend businesses.
If you want your business to be mentioned, optimize for recommendation using:

S — Structured Data
Make AI understand what you are.

 Add LocalBusiness schema
 Add Service + Product schema
 Add FAQ schema
 Keep Name, Address, Phone consistent (NAP)
 Use clear, specific service pages

Why it matters:
Structured data makes your business machine-readable and easier to classify and recommend.

E — Establish Authority (E-E-A-T)
Be credible everywhere.

 Fully complete Google Business Profile
 Add products & services to GBP
 Upload real photos regularly
 Show certifications, licenses, and years in business
 Add team bios and proof of experience
 Earn local backlinks (Chamber, schools, community sites)

Why it matters:
AI recommends businesses it trusts.



A — Answers & Questions
Be quotable.

 Add FAQs to every service page
 Write answers in short, clear paragraphs
 Include pricing ranges and timelines
 Use question-style headings
 Implement FAQ schema markup

Why it matters:
Answer engines pull structured Q&A blocks directly into responses.

R — Reviews
Be recommendable.

 Get reviews consistently (every month)
 Encourage customers to mention services + location
 Respond to every review
 Maintain strong ratings across platforms
 Build reviews on Google, Yelp, Facebook, etc.

Why it matters:
Reviews provide trust signals and real-world proof that AI can analyze.

C — Citations
Be consistent across the web.

 Google Business Profile
 Apple Maps
 Bing Places
 Yelp
 BBB
 Chamber of Commerce
 Industry directories
 Fix duplicate or outdated listings

Why it matters:
AI cross-checks multiple sources before making recommendations.

H — Helpful Content
Be genuinely useful.

 Publish guides and how-to content
 Create pricing explanation pages
 Write comparison articles
 Share wording examples (plaques, awards, etc.)
 Post educational videos
 Answer real customer questions online

Why it matters:
The businesses that help the most get mentioned the most.
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Scan this QR code with 
your cell phone camera

Please complete your session evaluation

This is session number 211: 
Ai and Voice Search Optimization 
for Local Small Businesses
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