
Vitality selling  
resources

Feel empowered to share the John Hancock Vitality story with the help of our library of resources. These sales enablement tools 
will teach you everything you need to know about Vitality, our unique life insurance solution that rewards the steps clients take 
to live longer, healthier, better lives. Contact the national support team at 888-266-7498, Option 2 to learn more. 

What is John Hancock Vitality?

Click below to learn more about the program and start making John Hancock Vitality available to your clients today! 

  How do I get started with John Hancock Vitality?

  How do I get rewarded with John Hancock Vitality PLUS?

  Watch John Hancock’s CEO Brooks Tingle’s opening remarks at the US House of Representatives.

  Watch a powerful Vitality customer testimonial.

Permanent Life with 
Vitality Producer FAQ
Find answers to frequently asked 
questions about Vitality and permanent 
insurance.

LifeCare with Vitality
Learn how LifeCare with Vitality can 
help clients plan for longevity with more 
healthy days.

Vitality Consumer Guide
A consumer-approved guide to explain 
the Vitality program and its benefits.

Vitality Term  
Producer Guide 
Look into our Vitality Term consumer-
guide for those with shorter-term needs.

Vitality Earning  
Points Guide
A consumer-approved explanation of 
how Vitality points work.

How Easy is it to Reach a 
Vitality Status?
See how easy it is to hit Vitality Gold 
Status by checking out 3 different 
consumer-approved case studies.

How to Frame 
Recommendations by 
Generation 
Inform your next conversation about 
Vitality and tailor towards each specific 
clients’ need.

Vitality Producer  
Talking Points
Show your clients how to get the most 
out of the Vitality program with these 
talking points.

10 Years of Savings  
Case Studies 
Celebrate our 10-year anniversary of 
Vitality with these 2 client-approved 
case studies.

Vitality Registration  
How-to Flyer
Registering with Vitality is easy as 
1,2,3 with this consumer flyer.

Vitality Start Guide
Get clients started with this consumer-
approved guide to the Vitality program.

Vitality Personal 
Consultants Flyer 
Discover additional support from Vitality 
Personal Consultants via this consumer-
approved flyer.

Vitality Presentation:  
10 Years of Vitality 
Understand the evolution of the 
Vitality story with this agent-approved 
presentation.

Vitality Presentation:  
John Hancock & Longevity
Deep-dive into longevity and Vitality with 
this agent-approved presentation.

Vitality Sales Story: 
Customer Driven  
Product Lever
See how your customers can use Vitality 
to potentially save.

Vitality Sales Story 
Presentation: Premium 
Duration
Position Vitality as a tool to shorten 
premium duration.

Aspire Consumer Guide
Tailor your advice with a Vitality program 
specifically for those with diabetes.

Aspire Prequalification 
Worksheet
Prequalify your clients with diabetes  
to determine if the program is right  
for them.

Marketing Reference  
Guide
Use our marketing reference guide to  
promote to agents and clients alike.

Vitality Ambassador 
Guidebook
Become a Vitality Ambassador by 
leveraging this comprehensive guide.

FOR AGENT USE ONLY. THIS MATERIAL MAY NOT BE USED WITH THE PUBLIC.

Vitality is the provider of the John Hancock Vitality Program in connection with policies issued by John Hancock. John Hancock Vitality Program rewards 
and discounts are available only to the person insured under the eligible life insurance policy, may vary based on the type of insurance policy purchased 
and the state where the policy was issued, are subject to change and are not guaranteed to remain the same for the life of the policy. To be eligible to 
earn rewards and discounts by participating in the Vitality program, the insured must register for Vitality and in most instances also complete the Vitality 
Health Review (VHR).

Insurance policies and/or associated riders and features may not be available in all states. Some riders may have additional premiums and expenses 
associated with them.

Insurance products are issued by: John Hancock Life Insurance Company (U.S.A.), Boston, MA 02116 (not licensed in New York) and John Hancock Life 
Insurance Company of New York, Valhalla, NY 10595.
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John Hancock 
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Vitality PLUS 
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John Hancock & 
Longevity
John Hancock Vitality’s Value Proposition

​Flexible Payment Duration, Smarter 
Savings: How Vitality Can Work for 
You​
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LifeCare with Vitality:  
Plan for longevity with more healthy days
LifeCare is a hybrid indexed UL solution 
that offers the protection of life insurance 
with long-term care benefits, while also 
rewarding clients for the everyday steps they 
take to live a longer, healthier, better life.

That’s because with LifeCare, your clients 
gain access to John Hancock Vitality 
PLUS, a program that allows them a unique 
opportunity to enhance benefit growth up 
to 12%1, and earn savings and discounts 
through their healthy choices.  

How does Vitality work?
Earn Vitality Points: Clients participate in a range of 
healthy activities to earn Vitality Points — like walking, 
meditating, or buying fruits and veggies.

Achieve a Vitality Status: Each year, the number of 
Vitality Points they accumulate will determine their 
Vitality Status (Bronze, Silver, Gold or Platinum).

Get rewarded: The more clients participate, the more 
points clients earn, the higher their  Vitality Status, and 
the greater their  rewards and discounts.

 Explore the point-earning activities that help 
your clients increase their Vitality Status
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10 Years of John 
Hancock Vitality
NAME
TITLE
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Vitality 
Ambassadors can 
help clients live 
longer, healthier, 
better lives
Ambassador Guide

Contact us
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Vitality Personal 
Consultants
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Welcome
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JOHN HANCOCK LIFE INSURANCE COMPANY (U.S.A.)
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Life insurance designed 
for people living with 
diabetes

INSURANCE PRODUCTS
MAY LOSE VALUE NOT A DEPOSIT
NOT BANK GUARANTEED NOT FDIC INSURED
NOT INSURED BY ANY GOVERNMENT AGENCY

Aspire  
with Vitality

Visit us at JHAspire.com

Home

What is  
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Program  
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Frequently asked questions
Permanent life insurance with Vitality 

What is the John 
Hancock Vitality 
Program?

There are two great versions of the John Hancock Vitality Program to support your clients along  
the way, Vitality GO and Vitality PLUS.

Vitality GO

All your clients can experience the John Hancock Vitality Program and live healthier with Vitality GO. 
That’s because it’s included on all our flagship products1 — at no additional cost.

With Vitality GO, your clients can take advantage of rewards and discounts, including:

• Instant savings on eligible healthy foods at the grocery store

• Savings on fitness devices and healthy gear including Fitbit®, Garmin®, Polar® and REI2

• Free personalized tips and content from experts on how to live a longer, healthier life

During the first 25 months, your clients can transfer the Vitality GO points and status level they’ve earned 
for living healthy and upgrade to Vitality PLUS. With Vitality PLUS, they have the opportunity to enjoy 
premium savings or more income potential per year, along with even greater rewards and discounts!

Vitality PLUS

Your clients can add Vitality PLUS to their policy for as little as $2.00 a month ($4.00 a month for 
survivorship policies) and enjoy all the benefits of Vitality GO, plus the opportunity to:

• Save up to 15% off their premium for making healthy choices3

•  Choose the latest model of one of these wearable devices:

–  The latest Apple Watch® for as little as $25 plus tax, earned with regular exercise4

–  Fitbit® or other discounted device

• Take advantage of other member perks 

–  Savings on eligible healthy food purchases at the grocery store5

–  Exclusive travel discounts6

–  Retail discounts from Amazon.com, REI, Starbucks, and more7

–  A one-year Amazon Prime membership when you reach Platinum status three years in a row

–  Free subscription to Headspace®, a top-rated meditation app

At John Hancock, we believe life insurance should help people live longer, healthier lives. 
That’s why we offer John Hancock Vitality, an innovative life insurance solution that 
rewards people for living healthy.

Program overview

A smart way to 
protect wealth 
and maintain 
health
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Home
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Explore the 
benefits of Vitality 

Contact us

How the Vitality 
program works

Get more 
from your life 

insurance
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about Vitality?

Visit us at johnhancock.com/vitality

Earning  
Vitality Points  
for healthy living
Your Vitality Points guide
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to get started

How Vitality  
points work

Points for  
well-being and 

education

Points for  
physical activity

A customized  
program for  

all ages
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Congratulations 
on your life 
insurance policy
Your policy includes a John Hancock 
Vitality PLUS membership1 — a 
program offering resources and rewards 
to help you live a longer, healthier life. 

Get started with Vitality PLUS today.

Activate your membership

LIFE-7789   9/23

Health  
goals

Activate
now

Earning 
points

Why join?

Welcome

Contact

Quick 
set up

John Hancock 
Vitality — getting 
started is easy
Congratulations on your life 
insurance policy with Vitality PLUS!

To start earning premium discounts, 
rewards and savings for your healthy 
choices as soon as possible, register 
for Vitality today.
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1
Visit JohnHancockVitality.com  
and activate your Vitality account. 

2
Download the John Hancock 
Vitality app from the Apple 
App Store or Google Play store 
to get on-the-go access to 
your status, points, nutrition 
information and more. 

3
Maximize the benefits  
by learning how you can get  
1) premium discounts based on 
the Vitality Points you earn and 
2) a discounted Apple Watch® 
or other fitness device.1

Register in 3 quick steps:

1. Apple Watch program is not available in New York or Puerto Rico. Apple Watches ordered through John Hancock Vitality may not be shipped to addresses in Guam. Once you become a Vitality 
PLUS member and complete the Vitality Health Review (VHR), you can order Apple Watch by electronically signing, at checkout, a Retail Installment Agreement with the Vitality Group, for the retail 
price of the watch. After an initial payment of $25 plus tax, over the next two years, monthly out-of-pocket payments are based on the number of Standard Workouts (10,000 to 14,999 steps) and 
Advanced Workouts (15,000 steps) or the applicable Active Calorie thresholds. The step counts required for Standard and Advanced Workouts are reduced for members beginning at age 71+. 
One-time upgrade fees plus taxes apply if you choose (GPS + Cellular) versions of Apple Watch, larger watch case sizes, and certain bands and case materials. For more information, please visit 
JohnHancock.com. Apple is not a participant in or sponsor of this promotion. Apple Watch is a registered trademark of Apple Inc. All rights reserved. • Premium discounts are determined by the 
level of the insured’s participation in the John Hancock Vitality program. Additional details on policy costs, coverage amounts, potential premium refund amounts, and other coverage details can 
be found in your policy documents. • John Hancock Vitality Program rewards and discounts are only available to the person insured under the eligible life insurance policy. • Rewards and discounts 
are subject to change and are not guaranteed to remain the same for the life of the policy. • Vitality is the provider of the John Hancock Vitality Program in connection with your life insurance policy. 
• Insurance products are issued by John Hancock Life Insurance Company (U.S.A.), Boston, MA 02116.

Call us at 888-333-2659 or email us at support@JHVitality.com

Getting to gold
Did you know that there are over 20,000 points 
available in the John Hancock Vitality Program? See 
how four very different people were easily able to 
use the approach that worked best for them to stay 
healthy, accumulate over 7,000 points — and get 
to Gold Vitality Status!
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Framing your 
recommendations
Generational insights to inform 
your next conversation

You know that each client has unique needs. But 
do you know how to tailor your sales conversations 
based on each generation’s attitudes and beliefs?

To gain firsthand insights, John Hancock conducted 
proprietary research in 2022 with several focus 
groups of US consumers. This tool breaks down what 
we found by generation and is designed to help you 
address specific concerns your clients may have 
based on their age.

Home

Millennials  
(26-41 years old)

M

Gen X  
(42-57 years old)

X

B
Boomers 

(58-68 years old)

Contact us

Visit us at JohnHancock.com/Vitality
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When it comes to John Hancock  
Vitality onboarding, we’ve got you  
and your clients covered with

Vitality Personal 
Consultants

FOR AGENT USE ONLY. NOT FOR USE WITH THE PUBLIC.
Vitality is the provider of the John Hancock Vitality Program in connection  
with policies issued by John Hancock.
Insurance products are issued by John Hancock Life Insurance Company  
(U.S.A.), Boston, MA 02216 (not licensed in New York) and John Hancock  
Life Insurance Company of New York, Valhalla, NY 10595.

Contact the experts! 
Visit JHSaleshub.com/vpc or scan the  
QR code to book an appointment online 
and we’ll take care of the rest!

Our Vitality Personal Consultants can answer 
your questions, register your clients, and deliver 
personalized, one-on-one program support.

Onboarding and registration

Introduction to the member website  
and app

 Getting your client on the way to their 
next Vitality Status
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Important pre-qualification information
Aspire with Vitality

To properly set your clients’ expectations, use this 
worksheet to help determine Aspire eligibility before the 
underwriting process.

Aspire eligibility considerations
• Aspire applicants must be between the ages of 20 and 90. 

• Any applicant that has one or more of the following 
circumstances would likely not be approved for coverage:

– Diagnosed with a diabetic condition in the past six months

– Last A1c test was greater than 10

– History of:

° Diabetic foot ulcerations

° Diabetes-related amputation

° Kidney conditions requiring dialysis or transplantation

° Stroke

° Heart failure or cardiomyopathy

°	 Implanted	heart	defibrillator

•	 Type	1	diabetes	and	coronary	artery	disease,	heart	attack,	
bypass or stent surgery

•	 Type	1	diabetes	and	atrial	fibrillation

•	 Smokes	more	than	one	pack	of	cigarettes	per	day	(or	the	
equivalent	in	e-cigarettes)

Build chart
Applicants who exceed the 
parameters of the build chart  
will not be eligible for Aspire:

Height Weight 

4’ 8”  208 lbs
4’ 9”  212 lbs

4’ 10”  216 lbs.
4’ 11”  220 lbs.
5’ 0”  224 lbs.
5’ 1”  229 lbs.
5’ 2”   232 lbs.
5’ 3”  238 lbs.
5’ 4”   244 lbs.
5’ 5”   250 lbs.
5’ 6”   256 lbs.
5’ 7”  263 lbs.
5’ 8”  271 lbs.
5’ 9” 279 lbs.

5’ 10” 286 lbs.
5’ 11”  293 lbs.
6’ 0”  301 lbs.
6’ 1” 309 lbs.
6’ 2”  317 lbs.
6’ 3”  325 lbs.
6’ 4” 333 lbs.
6’ 5” 341 lbs.
6’ 6”  349 lbs.
6’ 7” 357 lbs.
6’ 8” 366 lbs.
6’ 9” 374 lbs.

6’ 10” 382 lbs.
6’11” 390 lbs.

  Click here to view   Click here to view

  Click here to view

  Click here to view the NY version   Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view

  Click here to view  Click here to view

  Click here to view
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Here are the key reasons why John Hancock Vitality dramatically changes the life insurance value proposition and 
how it can help you grow your business.

Program advantages
  Why should I offer 

my clients the John 
Hancock Vitality 
Program?

•  Changes the conversation about life insurance: John Hancock Vitality offers 
more than just death benefit protection

•  A proven way to dramatically change your value proposition by putting your 
clients on the path to making better health and wealth decisions, while creating 
more opportunities for you to engage with them long after the sale is done

•	 	Offers	tangible	“living	benefits”	your	clients	can	enjoy	now	

Proof point: Members who engaged in the program averaged 9,323 steps per day 
versus the average American at 5,000.1

How will it help grow 
my business?

•  Organic referrals: Clients are engaged, enjoying the benefits of the program,  
and sharing are their experiences with family and friends

•  Building relationships: Each time your client is rewarded through the Vitality 
program, they’ll be reminded of you — continually reinforcing their decision to  
buy from you

•  Open new markets: Expands sales opportunities with a program that’s attractive  
to consumers at all stages of their lives

Proof point: John Hancock Vitality customers are recommending this insurance 2x  
as often as people who own traditional life insurance policies.2

Is the John Hancock 
Vitality Program 
easy for you to 
present and for  
your clients to 
participate in?

•  You’re already making a life insurance recommendation – it’s easy to add 
Vitality to the discussion by offering your clients an enhancement to their policy  
that offers additional benefits and rewards 

•	 	Your	clients	can	significantly	save	on	their	annual	life	insurance	premiums	
and earn valuable rewards for the everyday things they may already be doing to stay 
healthy. They can even earn an Apple Watch® for $25 plus tax with regular exercise.

•  With a combination of wearable devices, a mobile app, and user-friendly website,  
it’s fast and easy for your clients to engage with the program

Proof point: What producers are saying about the program, “There was nothing 
to ‘sell.’ It was simply a matter of knowing my client and letting him know that John 
Hancock could reward him for doing what he does every day.”3 

Talking points to help you get the most  
out of the John Hancock Vitality Program 
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A 10-year case study in savings
With a decade of experience, John Hancock Vitality has demonstrated significant benefits for 
policyholders. Customers have realized significant premium savings over the past 10 years by 
engaging in Vitality PLUS. For the evidence, see these real-life examples of two of our customers  
who bought their policies in 2015 —“John,” who has engaged fully in Vitality, and “George,” who  
engaged more sporadically. 

Full Vitality engagement: Significant savings
John, age 66, bought a Protection UL 15 policy 10 years ago at Super Preferred NS, with a $1M death benefit, 
and immediately dived into all Vitality offers. By consistently achieving Platinum Status through his everyday  
healthy choices, John has saved more than one year’s premium!

Year
Interest  
rate

Vitality 
Status

Hypothetical 
premium without 
Vitality PLUS

Actual  
premium with 
Vitality PLUS

Cumulative 
savings

1 5.05% Platinum $11,603 $10,311 $1,292

2 5.05% Platinum $11,603 $10,311 $2,584

3 5.05% Platinum $11,603 $10,311 $3,876

4 4.95% Platinum $11,603 $10,311 $5,168

5 4.95% Platinum $11,775 $10,473 $6,470

6 4.80% Platinum $12,203 $10,876 $7,797

7 4.35% Platinum $12,899 $11,534 $9,162

8 4.65% Platinum $12,270 $10,936 $10,496

9 4.95% Platinum $11,694 $10,388 $11,802

10 4.65% Platinum $11,763 $10,454 $13,111

Which version of this policy 
would you have rather sold 
this client? The one with 
John Hancock Vitality or the 
one without that would have 
required your client to have 
spent $13,111 more? 

This example is based upon a hypothetical illustration of Protection UL 2015 comparing the policy 
without the Healthy Engagement Rider elected (and therefore not receiving Vitality Credits that could 
have been used to reduce the premiums), and experiencing actual interest rate history changes over 
the 2015-2025 period. The premium solve is targeting $1 at age 121. The example also reflects 
the premium being re-solved each year based on LifeTrack. This is a supplemental illustration. Not all 
benefits and values are guaranteed. The assumptions on which the non-guaranteed elements are based 
are subject to change by the insurer. Actual results may be more or less favorable.

https://players.brightcove.net/72312192001/sqTCIY0Mf_default/index.html?videoId=6319659549112
https://event.on24.com/wcc/r/4832240/13F456D89C6A113AD4E348C267FC239A
https://players.brightcove.net/72312192001/sqTCIY0Mf_default/index.html?videoId=6329862384112
https://players.brightcove.net/72312192001/sqTCIY0Mf_default/index.html?videoId=6329864342112
https://players.brightcove.net/72312192001/qOO0Wo9sH_default/index.html?videoId=6368717603112
https://players.brightcove.net/72312192001/sqTCIY0Mf_default/index.html?videoId=6351813316112
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/life-4818_permanent_life_insurance_FAQ.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/hybrid-solutions/lifecare/producer-materials/life-7570-lifecare-with-vitality.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/Life%20Products/vitality/LIFE-2660_Vitality_Program_Overview.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/LIFE_2660_NY_Get_started_guide.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/Life%20Products/Term/term_vitality/producer/LIFE-5940_term_with_vitality_producer_guide.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/Life%20Products/vitality/LIFE-5915_earn_vitality_points_for_healthy_living.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/LIFE-9419_Vitality-quick-start-guide.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/life-5918-getting-to-gold.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/LIFE_4742_vitality_personal_consultants.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/LIFE_6292_Framing-your-recommendations.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/hidden/vitality-sales-story-presentation-premium-duration.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/aspire-prequalification-worksheet.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/hidden/vitality-presentation-full-length.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/Life%20Products/vitality/life-8341-a-10-year-case-study-in-savings.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/hidden/10-years-of-john-hancock-vitality.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/life-7789_vitality_get_started_guide.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/life-7731_talking_points.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/images/NLI/Home%20Log%20Out/Life%20Insurance/Aspire/business_building_kit/LIFE_9635_consumer_guide.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/Life%20Products/vitality/life-9180-vitality-ambassadors-can-help-clients-live-longer-healthier-better-lives.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/life-products/vitality/LIFE_6519_Marketing_reference_guide.pdf
https://sales.johnhancockinsurance.com/content/dam/JHINS/documents/unsecured-documents/Life%20Products/vitality/life-8361-vitality-rider-credits.pptx

