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INTRODUCTION

WELCOME TO THE

NEW ERA OF LEGAL
ADVERTISING

In 2026, running Google Ads for a law firm is no
longer about keywords alone. It's about systems,
intent, automation, and data clarity.

At DuoDigital, we work exclusively with law firms 56 P 49228
that want predictable growth—not random leads.
This playbook is designed to help attorneys
understand how Pay-Per-Click (PPC) and Local
Service Ads (LSAs) actually work today, how Al has
changed the game, and how to build campaigns
that convert into real cases.

This is not theory.
It's a practical blueprint used by firms scaling in
competitive markets.

PURPOSE OF THIS
PLAYBOOK

This guide is built to:
e Demystify Google Ads for attorneys
Show how PPC and LSAs fit into a blended search strategy
Help firms avoid wasted ad spend
Introduce Al as a support tool, not a replacement
Set realistic expectations for growth in 2026
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Whether you manage ads internally or work with an agency, this playbook will help

you ask better questions—and make better decisions.

@ duodigitalio @ info@DuoDigital.io | QO 407-349-7741



http://duodigital.io/
mailto:info@DuoDigital.io
http://duodigital.io/
http://duodigital.io/

UNDERSTANDING PPC FOR

LAW FIRMS (2026 REALITY)

PPC ESSENTIALS FOR ATTORNEYS

What PPC Really
Isin 2026

Pay-Per-Click advertising
allows your firm to appear
at the exact moment
someone is searching for
legal help. But in 2026,
Google Ads is no longer
manual—it is Al-assisted
and intent-driven.

You are no longer just
bidding on keywords.
You are training Google’s
algorithm with:

Conversion data
Intake quality
Location signals
Ad engagement
patterns

Why PPC Still
Matters for
Lawyers

PPC gives law firms:

e Immediate visibility

e Control over
messaging

e Scalability in
competitive markets

e Predictable lead
volume when built
correctly

Unlike SEO, PPC does not
require months to ramp up
but it requires discipline
and structure.

Core PPC Metrics
That Matter (and
What Google
Won‘t Tell You)

e CTR (Click-Through
Rate)

e Measures message
alignment—not
success.

e CPC (Cost Per Click) A
market signal, not a
performance metric.

e Conversion Rate - The
first real indicator of
quality.

e Cost Per Consult (Most
Important)

e Clicks don't pay bills—
consultations do.

¢ Lead Quality Feedback
Loop

e Al campaigns perform
better when bad leads
are marked and good
leads are reinforced.
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CAMPAIGN SETUP

IN THE Al ERA

BUILDING A MODERN PPC FOUNDATION

Account Structure
(Non-Negotiable)

Campaigns must be separated by:
e Practice area (Divorce = Custody =
Support)
e Intent level
e Location strategy
Blended or “catch-all” campaigns
confuse Al and inflate costs.

Al Prompt: Keyword
Intent Mapping

Use this prompt with ChatGPT or
Claude:

“Create a list of high-intent divorce
and custody search terms a person
would use when they are ready to call
a lawyer. Separate them into Divorce,
Custody, and Support categories, and
exclude informational-only searches.”
This becomes the foundation of your
campaign structure.

Al Prompt: Ad Copy Drafting

Keyword Strateg
(Intent > Volume

In 2026, keyword lists matter less than
search intent control.
Focus on:

e High-intent phrases

e Location-qualified searches

e Clear service alignment
Negative keywords are more important
than ever.

Ad Copywriting (Human
First, Al Second

Winning ads in 2026:

e Speak to urgency and clarity

e Avoid buzzwords

e Match the landing page exactly
Al can help generate variations—but
attorneys must approve messaging.

“Write 3 Google Search ads for a divorce law firm in [City]. Focus on urgency,
local credibility, and booking a consultation. Avoid guarantees or exaggerated

claims.”
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ADVANCED PPC +
CONVERSION SYSTEMS

Ad Extensions Landing Pages: Where
(still Underrated) Most PPC Fails
Extensions increase visibility and trust: Your landing page must:

e Sitelinks for services e Match the ad promise

e Callouts for availability ¢ Load fast on mobile

e Structured snippets for practice areas e Show trust immediately
Al favors ads with strong engagement e Make the next step obvious
signals. No homepage traffic. Ever.
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Al Prompt: Landing Page Optimization

“Review this landing page copy and identify friction points that may reduce
consultation bookings for a family law firm. Suggest improvements without
changing the legal tone.”
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MEASURING SUCCESS &
CONTINUOUS
OPTIMIZATION

Data > Opinions Optimization Best

Practices
Modern PPC optimization requires: . '
e Conversion tracking accuracy » A/Btestone variable at a time
e Call quality review e Adjust budgets monthly, not daily
e Intake feedback e Review search terms weekly
e Monthly performance reviews e Align intake outcomes with ad
Google’s Al improves only when fed performance
good data.
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Future-Proofing Your PPC Strategy

In 2026, winning firms:
e Integrate PPC with SEO and LSAs
e Use Al as a tool, not a crutch
e Track from click = consult — client
e Build systems that scale
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What Are Local
Service Ads?

LSAs appear above all other ads and
include the Google Guaranteed badge.
You pay per lead—not per click.

PPC vs LSA Comparison

LSA
Pay per click Pay per lead
Full message control Limited messaging
Strong for segmented intent Strong for urgency
Requires landing pages Google-hosted experience

Blended Search Advantage

Firms that use PPC + LSAs together:

e Capture more market share

e Reduce dependence on one channel
e Improve overall ROI
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Connect with DuoDigital

1

Build a Smarter PPC System in 2026

Google Ads has become more powerful—and more expensive. Firms that win
are not spending more; they are structuring better systems.
DuoDigital helps law firms connect:
e PPC
e LSAs
e SEO
Intake automation
Reporting clarity

Into one predictable growth engine.

BOOK A CALL
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