
Updated 1/5/2026

#SPOTLIGHTINGLOCAL

2026 
MEDIA  

KIT
CENTRAL INDIANA REGION

TOWNE POST NETWORK



What started as a local print 
newsletter for the Geist Reservoir 
community in 2004 has evolved into 
an interactive network of hyper local 
magazines reaching 312,000 affluent 
homes in two states each month called 
the Towne Post Network. Leveraging 
local content unique to each area, our 
magazines feature stories about the 
people and businesses that make up 
each community. 

Our publishers are franchisees that 
own their own territories and engage 
with their respective communities 
daily. In addition, our network features 
active social media marketing 
throughout the month promoting the 
events and stories that are happening 
in our spheres of influence.

ABOUT 
TOWNE POST

We are more than a monthly print magazine, we are a 
month-long digital marketing platform that works every 
day to drive real-time results to our local businesses.
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TOTAL NETWORK REACH
220,850

ADVERTISE IN ALL 12 MAGAZINES FOR ONE LOW PRICE!

NETWORK RATES

Ad Size 1x Placement in  
All Publications

Full Page $13,728

1/2 Page Island $8,880

1/2 Page $7,392

1/3 Page $6,336

1/4 Page $5,280

1/8 Page $2,880

2-Page Spotlight $26,880

1-Page Spotlight $15,840

Magazines are mailed monthly with some territories 
alternating their mailing lists bi-monthly or quarterly 
to expand their reach. 

MONTHLY 
Same Mail List Monthly

BIMONTHLY 
Two Mail Lists 
Alternating Bimonthly

QUARTERLY 
Three Mail Lists 
Alternating Quarterly



TOWNE POST NETWORK BY THE NUMBERS

NETWORK AVERAGES

TOTAL PRINT COUNT
220,850

AVERAGE HOUSEHOLD 
INCOME

$118,808
MEDIAN HOME VALUE

$428,938
BUSINESS REACH

100%

*Mailed only to homes valued over $400,000

Total Print Count
Saturation/ 

Subscriber Mail 
Count

Free Retail 
Distribution

Average 
Household Income

Median Home 
Value

Head of 
Household 

Average Age

Avon 10,473 10,048 425 $117,940 $385,260 54

Boone County 11,581 11,181 400 $95,141 $356,157 53

Brownsburg 9,698 9,273 425 $121,220 $406,611 54

Carmel A 13,337 12,737 600 $139,964 $508,396 53

Carmel B 13,388 12,788 600 $153,457 $588,659 55

Center Grove 13,147 12,847 300 $140,476 $478,658 54

Fishers A 13,475 12,725 750 $130,683 $413,709 51

Fishers B 13,737 12,987 750 $137,707 $462,125 52

Franklin 12,274 11,874 400 $72,486 $254,965 54

Geist* 11,615 11,215 400 $136,685 $390,266 53

Noblesville A 12,832 12,582 250 $107,981 $383,426 52

Noblesville B 12,383 12,133 250 $106,981 $385,388 52

North Indy A 8,802 8,302 500 $100,056 $381,091 55

North Indy B 11,286 10,786 500 $89,643 $390,549 49

North Indy C 10,275 9,775 500 $106,961 $344,556 48

Plainfield 10,384 9,959 425 $97,865 $334,761 55

Westfield A 10,820 10,370 450 $120,289 $480,628 52

Westfield B 10,065 9,615 450 $126,042 $515,577 52

Zionsville 11,278 10,878 400 $155,774 $689,033 52

Network 220,850 212,075 8,775 $118,808 $428,938 53



FLAT RATE 
AD SIZES & RATES

PREFERRED PLACEMENT
Back Cover  . . . . . . . . . . . . . . . .                 +30%
Inside Front Cover  . . . . . . . . .          +20%
Across from TOC  . . . . . . . . . .           +20%
Page 3  . . . . . . . . . . . . . . . . . . . .                     +20%
Inside Back Cover  . . . . . . . . . . .           +10%1/8

3.5" x 2.25"

$300

1/4  
horizontal

7.125" x 2.25"

$550 

3.5" x 4.75"

$550 

1/41/3  
horizontal

7.125" x 3.125"

$660 

1/3

4.75" x 4.75"

$660

1/2

7.125" x 4.75" 

$770 

1/2
verti-
cal

3.5" x 9.625"

$770 

1/2
island

4.75" x 7.125"

$925

FULL  
PAGE

(+.125" bleed)

8.125" x 10.625"

$1,4
30 

BACK 
COVER  
PAGE

(+.125" bleed)

8.125" x 8.625"

$1,8
59

FEBRUARY 2024

In Da Club
LOCAL SEAMSTRESS HAS A MEMORABLE 

EXPERIENCE JOINING 50 CENT TOUR

JULY 2024

150 South
Living in Downtown Franklin



SPECIFICATIONS & 
PRODUCTION SCHEDULE

MECHANICAL SPECS
CREATION OF YOUR FULL 
COLOR AD IS INCLUDED IN 
THE ADVERTISING RATES. 
If submitting your own ad, 
acceptable file types include 
JPEG, TIFF, EPS and PDF files 
with fonts embedded, outlined 
or rasterized. Spot PMS colors, 
metallic colors and varnishes are 
not available.

ARTWORK CHANGES
You may change your artwork 
each month at no additional 
charge. Submit changes to your 
sales representative no later than 
the “Ad Deadline” date to insure 
enough time for revised proofs 
and approvals. 

INSERTS OR OUTSERTS
If you are providing a preprinted 
insert or outsert, you must 
provide a sample to Towne Post 
at least one week prior to the 
“Ad Deadline” date. Materials will 
need to be preapproved for size, 
weight, and content before being 
bound with the publication(s). 

2026 PRODUCTION SCHEDULE 

ISSUE AD DEADLINE AD MATERIALS DUE MAIL DATE

JANUARY December 12 December 15 December 30

FEBRUARY January 9 January 14 January 27

MARCH February 6 February 11 February 24

APRIL March 13 March 18 March 31

MAY April 10 April 15 April 28

JUNE May 8 May 13 May 26

JULY June 12 June 17 June 30

AUGUST July 10 July 15 July 28

SEPTEMBER August 7 August 12 August 25

OCTOBER September 11 September 16 September 29

NOVEMBER October 9 October 14 October 27

DECEMBER November 13 November 18 December 1



CONTENT MARKETING PACKAGE
Perhaps the most comprehensive and unique advertising package available through 
the Towne Post Network is the Business Spotlight. We created and trademarked this 
print, digital, and social advertising program based on the overwhelming response  
to local business stories. 

PER ISSUE NETWORK

ONE PAGE SPOTLIGHT $1,650 $15,840

TWO-PAGE SPOTLIGHT $2,800 $26,880

Two-page Business Spotlight

One-page Business Spotlights

HERE IS HOW  
IT WORKS: 
STEP 1
Our independent marketing 
consultant meets with you to discuss 
your business objectives, marketing 
needs, and define your ideal local lead 
candidates. 

STEP 2
We research the organic search 
volumes and keywords for your 
business and craft a story outline 
complete with strategic keywords to 
incorporate into the story.

STEP 3
Our writers and photographers meet 
with you to write and photograph 
a professional story, which you will 
be able to read and edit before final 
layout and design.

STEP 4
Once you have approved the final 
story and layout, we post your story 
to TownePost.com as your company’s 
“Business Listing” and tag it according 
to the search terms we are trying to 
rank for.

STEP 5
When the print magazines are mailed, 
a paid social media campaign kicks 
off on the corresponding Facebook 
page, Instagram feed, and through 
TownePost.com. 

STEP 6
Your article is featured in the 
appropriate monthly e-newsletter 
with an image and link back to your 
story on townepost.com.

FISHERS DENTAL CARE
Writer / Renée Larr
Photographer / Wade Carignan

For Dr. Molly Dwenger, dentistry has always 
been more than a career, it’s been a lifelong 
calling, one that began within the walls of 
her father’s Fishers-based practice. Today, 
she works side by side with her father, 
Dr. Kevin Ward, at Fishers Dental Care, 
blending tradition with innovation in a way 
that keeps the practice both profoundly 
personal and forward-thinking.

“I basically grew up in this office,” Dr. 
Dwenger says. “When my brothers were at 
hockey practice, my mom would drop me 
here. I started out organizing patient charts 
when everything was still on paper, then 
worked in sterilization, eventually assisted, 
and ultimately, I became a dentist. It feels 
like I’ve come full circle.”

Yet despite her roots in the practice, Dr. 
Dwenger didn’t immediately commit to 
joining her father after dental school. 

“I didn’t decide until my last year,” she says. 
“Family is so important to me, and working 
together changes the dynamic. I wanted to 
be absolutely sure it would strengthen, not 
strain, our relationship. Thankfully, it’s been 
wonderful. We practice very similarly, which 
means patients receive the same consistent 
care whether they see my dad or me.”

Dr. Ward founded the practice more than 
three decades ago and built it from the 
ground up. Over the years, he has developed 
a philosophy that strikes a balance between 
skill and compassion.

“My dad always taught me you really have 
three families in your life, your home family, 
your team and your patients,” Dr. Dwenger 
says. “He’s instilled that value into the 
culture of this office, and I think that’s what 
makes it such a special place.”

That family-focused culture has enabled 
Fishers Dental Care to thrive in an era when 
larger corporate networks have acquired 
many dental practices. 

BUSINESS SPOTLIGHT 

“In private practice, we can focus on 
relationships, not quotas,” Dr. Dwenger says. 
“We know our patients. We’ve seen people 
grow up, get married, and now we’re treating 
their kids. That’s the most rewarding part.”

While Dr. Ward provides decades of 
experience, Dr. Dwenger has introduced 
a wave of modern technology to expand 
the practice’s offerings. After graduating 
in 2020, she completed a hospital-based 
residency in Michigan, where she gained 
experience with advanced techniques 
and collaborated with physicians. That 
training shaped her approach to integrating 
technology into everyday care.

“Dentistry is always evolving,” she says. 
“Since I’ve joined, we’ve invested in same-
day crown technology, 3D imaging and 
scanning, a panoramic radiograph machine, 
and even a 3D printer. We’ve also added 
Invisalign, which patients love. Each year, 
we try to add something new to make 
treatment easier and more comfortable.”

These upgrades have not only streamlined 
procedures but also reduced anxiety for 
patients. 

“Instead of messy impressions, we can scan 
your teeth digitally,” Dr. Dwenger says. 

Running a small family-owned dental 
practice comes with its own unique set of 
rewards and hurdles. 

“The best part is the long-term 
relationships,” Dr. Dwenger says. “I’ve had 
patients come in to tell me they’re engaged, 
or expecting a baby, and then later, I’m 
getting to see their children. That sense of 
continuity and trust is irreplaceable.”

However, like many small health care 
providers, insurance issues continue to be a 
challenge. 

“It’s no secret that navigating insurance 
is tough for both patients and providers,” 
she says. “There’s also competition with 
larger, corporate-owned practices. However, 
at the end of the day, our focus is on 
demonstrating to patients that we genuinely 
care about them and treat them like family. 
That makes all the difference.”

Both Drs. Ward and Dwenger believe that 
dentistry extends far beyond the walls of 
their office. Community involvement has 
always been central to their mission, and 
Dr. Dwenger is determined to continue that 
legacy.

She initiated the office’s annual canned 
food drive and frequently participates in 
local events, such as the math and science 
fair at New Britton Elementary, where she 
helps children learn about oral hygiene 
in fun and engaging ways. Outside the 
practice, Dr. Dwenger serves as co-chair 
of the Membership Committee for the 
Indianapolis District Dental Society, sits 
on the Peer Review Committee and is a 

member of the Rotary Club of Fishers.

“It’s important to give back,” she says. “I’ve 
been lucky to step into leadership roles, and 
I want to keep building those connections 
in the community. That’s something my dad 
has always modeled for me.”

As a young mother with a two-year-old and 
an infant, Dr. Dwenger understands the 
challenges of balancing work and family life. 

“It really does take a village,” she says. “My 
husband Zack has been amazing, and I 
couldn’t do it without the support of our 
office team and, of course, my dad. When I 
took maternity leave, everything continued 
to run smoothly thanks to them. That kind 
of support is invaluable.”

Her approach to motherhood and business 
reflects the philosophy of Fishers Dental 
Care, which emphasizes that success 
begins with teamwork, trust and shared 
commitment.

As Fishers Dental Care looks toward the 
future, Dr. Dwenger is excited to keep 
growing while holding firm to the values her 
father has instilled. 

“We’ll keep adding technology and finding 
new ways to serve our patients,” she says. 
“But the heart of this practice will always 
be family — our families, our team and our 
patients.”

For more information, visit 
fishersdentalcare.com.

11959 Lakeside Drive
Fishers, IN
317-951-9863
fishersdentalcare.com

CONNECT

PERSPIRE SAUNA STUDIO

Writer / Renée Larr
Photographer / Robert Jones

When Louise Hughes decided to pivot from 
a decades-long career in IT consulting to 
business ownership, she wasn’t just chasing a 
new challenge — she was pursuing a passion. 
A longtime runner, Hughes had experienced 
firsthand the benefits of infrared saunas for 
recovery and overall health. What began 
as a personal wellness tool soon inspired a 
professional transformation.

In June 2024, Hughes opened her first Perspire 
Sauna Studio at Clay Terrace in Carmel. Six 
months later, a second location followed in 
Fishers, with a third currently in the works. For 
Hughes, the leap into entrepreneurship was 
both intentional and personal.

“I wanted to do something different, 
something that helped people,” she says. 
“When I discovered Perspire, it felt like 
something I could bring to this community 
that didn’t exist yet.”

Unlike traditional saunas, which heat the air 
around you, infrared saunas use light to warm 
the body directly. The infrared wavelengths 
penetrate the skin, raising the body’s core 
temperature while keeping the air itself at a 
more comfortable level.

“It’s a therapeutic heat,” Hughes says. “People 
who don’t enjoy the stuffiness of a steam sauna 

are often surprised by how relaxing this feels.”

The result is a gentle, detoxifying sweat that 
helps flush out impurities while supporting 
circulation and recovery. Many clients say 
they experience less joint and muscle pain, 
deeper sleep, improved skin clarity, and even a 
boost in energy levels. Because the heat is less 
overwhelming than a steam sauna, infrared 
therapy is also accessible to a broader range of 
people.

“We see members of all ages, from 18 to 80, 
who are using saunas for everything from 
athletic recovery to managing autoimmune 
conditions,” Hughes says.

Perspire offers more than just a sauna session 
— it provides a holistic experience designed 
to restore both body and mind. Each private 
suite features an infrared sauna, medical-
grade red-light therapy, and customizable 
chromotherapy. Guests enjoy a 40-minute 
session in their own serene space, with the 
option to stream Netflix, listen to music, or 
unwind in silence.

“It’s your time,” Hughes says. “We want every 
guest to feel like the space is prepared just for 
them. From adjusting the temperature and 
light settings to choosing entertainment, it’s all 
about creating a personalized experience.”

Launching two businesses within six months 

would be daunting for 
any entrepreneur, 

but Hughes has 
embraced the 
challenge with 
energy and 
determination. 

She credits her 
success not only to 

hard work but also 
to building strong 

networks of support.

“For me, the franchise model was 
important because it provided community 
and resources,” she says. “No one can do this 
alone. You need people around you who can 
offer advice, fill in gaps, and cheer you on.”

Her advice for other women considering 
entrepreneurship is straightforward: trust 
yourself.

“You have to get comfortable being 
uncomfortable,” Hughes says. “There will 
be challenges and moments of doubt, but 
believing in yourself and your vision is key. 
And always follow your gut. It usually knows 
the right path.”

As Hughes prepares to open a third location, 
she remains focused on her core mission — 
helping people feel better.

“We’ve made saunas more accessible and 
approachable,” she says. “Perspire is about 
creating a warm, welcoming environment 
where people can step away from stress, 
focus on themselves, and know they’re doing 
something good for their health.”

For Hughes, entrepreneurship is more than 
owning a business. It’s about bringing wellness 
and balance to her community. For more 
information, visit perspiresaunastudio.com.

BUSINESS SPOTLIGHT 

perspiresaunastudio.com
CONNECT

SHE’S MY LENDER

Writer / Natalie Platt
Photographer / Robert Jones

For DeAngela Taylor, mortgages have never 
been just numbers. They represent family, 
stability and home. As Broker-Owner of 
She’s My Lender, she built her company on 
the belief that everyone deserves the chance 
to own a home — and to be guided with 
genuine care throughout the process.

DeAngela’s passion for people began long 
before she became a business owner. With 
Michigan roots and a strong corporate 
background in sales and finance, she was 
always driven by service, not just bottom-
line goals. The real lessons, however, came 
from the trust she built with families and 
community partners who valued her care.

Her mortgage career began at Paramount 
Financial in Noblesville, followed by roles at 
Regions, Supreme, and Geneva. But what set 
her apart wasn’t the company name — it was 
the confidence she inspired.

“Real estate partners told me it wasn’t the 
company that brought them back,” she 
explains. “It was the service, the care, and the 
on-time closings. They believed in me, and 
that gave me the courage to create something 
of my own.”

In July 2022, DeAngela turned that dream 
into reality. She opened She’s My Lender 
in Fishers, a boutique brokerage designed 

with a personal, community-first feel. Today, 
she leads a growing team of mortgage 
loan originators serving clients in Indiana, 
Michigan and Texas. Her mission remains 
simple: to make the mortgage process less 
intimidating and more empowering.

“I love being the calm voice when things feel 
overwhelming,” she says. “Whether it’s a first-
time buyer, a refinance or a consolidation, 
our goal is to make sure people feel cared for 
and confident. We also have access to a wide 
range of lenders with competitive products 
and rates, so clients know they are getting the 
best options available.”

For DeAngela, She’s My Lender is more 
than a business — it’s a family. Her daughter, 
owner of The Brand Lounge, leads her 
branding. Her children and grandchildren 
contribute to social media. Her best friend 
serves as Operations Manager, her husband 
provides team support, and a close neighbor 
offers office support.

“From the beginning, building this business 
has been inspired by people who believe 
in me—clients included,” she says. “That’s 
something I’ll never take for granted.”

Her clients, too, are treated like family. 
DeAngela has helped multiple generations 
within the same households, ensuring they 
always know they have a trusted partner  
for life. 

“I don’t ever want a client to feel like they 
have to go somewhere else,” she emphasizes.

Her roots in Fishers run deep. A proud 
supporter of Hamilton Southeastern Schools 
— where her children graduated — she 
believes education and community go hand 
in hand. She also enjoys nearby Carmel, 
where she strolls the Arts & Design District, 
photographing the statues that celebrate 
everyday life.

“I’ve been in Fishers for more than 15 years, 
and it has truly become home,” she says with 
a gentle smile. “From my heart, I believe that 
if we were meant to live apart, we’d all be 
on separate islands. But we’re here together 
— to look out for one another, to be kind 
and to lend a hand when it’s needed. That’s 
how I try to live my life, and it’s the heart of 
my company: creating a place where every 
person feels welcomed, valued and cared for 
like family.”

CO NMLS 2400492/NMLS 1627471 Equal 
Housing Opportunity

BUSINESS SPOTLIGHT 

11 Municipal Drive, Suite 200
Fishers, IN
269-419-2219
shesmylender.com

CONNECT

Left to right: Mike Hyche-MLO, Tisha Willis-Holmes- Ops Manager, DeAngela Taylor- Broker Owner, 
Natalie Decker - Sr MLO, Angela Lowe - Sr MLO, Daniel Taylor III - Husband/Team Support
Photographer: Martina Jackson of Drea and Co

BUSINESS SPOTLIGHT 



FRONT COVER SPOTLIGHTS

USPS INFORMED 
DELIVERY 
NOTIFICATION

PER ISSUE

FRONT COVER SPOTLIGHT $5,500

Available on request and at the discretion of each magazine publisher, your business 
can be featured on the cover of a magazine, which in turn makes your business the 
face of our social channels for the month as well. Package includes the front cover 
placement, three inside pages, table of contents mention and 50 extra copies of the 
magazine. Contact your local franchise publisher for availability and details.

Over 82% of Americans have signed up for 
the US Postal Service's Informed Delivery 
email notifications. Each day, homeowners 
receive an email notifying them of the items 
scheduled to arrive in their mailboxes that 
day - including our Towne Post Network 
Magazines! Your front cover spotlight will be 
featured in this email notification with a link 
back to the digital issue online.



COST PER  
MONTH*

COST PER  
THOUSAND

A Poster Ad (300 x 250) $150 30

B Real Estate Ad (300 x 600) $175 38

C YouTube Video Ad(300 x 250) $150 30

D In Copy Ad (600 x 200) $200 40

E Leaderboard Ad (728 x 90) $200 40

COST PER WEEK

F Top Banner Take Over (1500 x 500) $200 75

EMAIL

A

B B

MOBILE

F

E

D

ABC

DESKTOP

F

C

D

E

B

A

TOWNEPOST.COM  
ADVERTISING RATES

EMAIL NEWSLETTERS
Each magazine territory has a monthly email subscriber list which receives the first 
notice of our print publications. High click-thru and engagement makes our email 
newsletters a highly sought-after advertising venue. Newsletter subscription:

*Minimum 5,000 impressions/month

SUBSCRIBERS A B

BOONE COUNTY MAGAZINE 12,432 $600 $450

CARMEL MAGAZINE 3,737 $400 $300

CENTER GROVE MAGAZINE 2,970 $400 $300

FISHERS MAGAZINE 4,589 $400 $300

FRANKLIN MAGAZINE 806 $200 $300

GEIST MAGAZINE 4,624 $400 $300

HENDRICKS COUNTY 2,439 $400 $300

NOBLESVILLE MAGAZINE 10,515 $600 $450

NORTH INDY MAGAZINE 2,218 $400 $300

WESTFIELD MAGAZINE 8,239 $600 $450

ZIONSVILLE MAGAZINE 12,528 $600 $450

600 px X 600 px

300 px X 
300 px

300 px X 
300 px



DIGITAL 
MARKETING 

SERVICES

WEBSITE DESIGN
PRODUCT ONE PAGE LEAD GEN BASIC WORDPRESS SITE

NUMBER OF PAGES 1 page Up to 4 pages

DESCRIPTION

Ideal for clients merely needing a web 
presence to generate online leads. Perfect 
for Google Ads, Programmatic campaigns, 

or any site utilizing conversion tracking.

Includes a local/regional SEO analysis 
to determine site map and content 

requirements. Content for all pages created 
to optimize search rankings and keyword 
positioning in Google. Stock imagery or 

provided photography included.

DEVELOPMENT TIME 
(APPROXIMATE) 1 week 4 weeks

GOOGLE G4 ANALYTICS Yes Yes

SEO ANALYSIS No Yes

SEO PLUGIN No Yes

CLIENT ADMIN ACCESS No Yes

CONTENT INCLUDED Yes Yes

ONE HOUR OF UPDATES 
PER MONTH INCLUDED Yes Yes

COST $1,500 $4,500

QUARTERLY HOSTING $200 $250

Any website that needs more than 5 main pages, regional 
or national visibility, or is migrating from a platform other 
than Wordpress will need to be custom quoted. Shopify 
e-commerce sites are also treated as custom sites.

CUSTOM 
WEBSITE 
DESIGN

For more information, townepost.digital



PROGRAMMATIC DISPLAY RATES 
PRODUCT COMPETITIVE 

BLEND DOMINANT BLEND

TARGETING

Content Targeting
Geo Targeting 

Behavioral Traits
Demographic 
Retargeting 

Same as Competitive 
PLUS:

Search Retargeting

DESCRIPTION

Campaign is a content 
& data targeted 

banner campaign 
leveraging behavioral 
data and a site pixel 

to retarget web users.

Adds search retargeting 
to a Competitive Blend. 

Ideal for clients with 
several competitors or 

a niche with established 
brand names.

RETARGETING PIXEL Yes Yes

CONVERSION TRACKING Yes Yes

CROSS DEVICE Yes Yes

CTR GUARANTEE .1% Yes Yes

MINIMUM IMPRESSIONS 50,000 50,000

MONTHLY MINIMUM $500 $550

CPM $10 $11

EACH PROGRAMMATIC 
DIGITAL DISPLAY 
CAMPAIGN INCLUDES:
•	 Free creative design for display.
•	� Reporting dashboard updated 

nightly.
•	 Unlimited targeting elements.
•	� Geo targeting by city, state,  

zip, or DMA.

REQUIREMENTS
•	 3-month minimum campaign
•	 Credit card or ACH on file
•	� Prepay monthly for anticipated 

impressions.

GEO FENCING
PRODUCT DEVICE ID TARGETING MICROPROXIMITY

TARGETING Geo Fence Lookback up to 12 months Live Geo Fencing

RETARGETING PIXEL Yes Yes

CONVERSION TRACKING Yes Yes

CROSS DEVICE Yes No

DAY PARTING  
(5 AM – MIDNIGHT)

Yes Yes

MINIMUM IMPRESSIONS 50,000 50,000

MONTHLY MINIMUM $750 $750

CPM $15 $15



VIDEO STREAMING, LARGE/SMALL SCREEN

Cost of video production not included. Videos should be provided in both :15 and :30 sec formats.

PRODUCT LARGE SCREEN ONLY 60% LARGE/40% SMALL LOOK BACK  
STREAMING TV

TARGETING

RON 
Geo Targeting

Behavioral 
Demographic

RON 
Geo Targeting

Behavioral 
Demographic

Geo Fencing
Lookback 

Address Match

DESCRIPTION
Streaming TV spots  

(:15 or :30 secs.)  
run on large screens only.

Streaming TV spots  
(:15 or :30 secs.)  

run 60% on large screens  
and 40% on small screens  

(mobile or tablets).

100% Large Screen 
Streaming TV Campaign 
targeting specific devices 

that have been within a geo 
frame during a previously 

specified timeframe. 

RETARGETING PIXEL Yes Yes Yes

CONVERSION TRACKING Yes Yes No

CROSS DEVICE Yes Yes Yes

DAY PARTING No No No

MINIMUM IMPRESSIONS 20,000 25,000 20,000

MONTHLY MINIMUM $900 $875 $1,000

CPM $45 $35 $50

GOOGLE AD MANAGEMENT
PRODUCT GOOGLE AD MANAGEMENT

DESCRIPTION

We do a thorough competitive analysis to give the 
client a realistic budget range, anticipated clicks, 

and estimated cost per click. Once approved, 
the campaigns are built out accordingly and the 
client is given access to the account to monitor 
progress, budget, and performance. Conversion 

tracking not required but recommended – 
assistance provided during set-up.

SET-UP FEE $0

MINIMUM COMMITMENT 6 months

MANAGEMENT FEE 20% of Spend
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