
Strategic Subject 
Line Testing

Documented Insights  =
Compounding
Effectiveness

EMAIL STRATEGY
Guessing is for newbies.  😆 Every campaign I run includes systematic
subject line testing, audience segmentation, and documented insights that
build over time. The more we know about your audience, the more effective
your email campaigns become.  Here’s a peek into some of my systems and
results. 

I’m a bit obsessed with testing and refining. 
Deep market awareness IS your edge. 



Extremely loyal brand followers come from well done welcome
sequences. It’s one of your highest leverage opportunities to make people
stick to you like glue and open most of your emails. It’s also your best
chance to make them unsubscribe and ignore you because your email
looked like everyone else’s and they didn’t even open it.  Let’s avoid that.  

THE WELCOME
SEQUENCE

YAVAPAI’S WELCOME SEQUENCE
Yavapai’s Welcome Sequence was built strategically AFTER we learned
what their audience wanted to hear about. 
Here’s what we built, and the results. ZOOOOM IN! 

Every new Yavapai subscriber is automatically enrolled in this sequence:
tagged, timed, and strategically ordered. By the time they receive their first
regular campaign, they already know, like, and trust the brand.
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