
FULL LAUNCH COPY
Bree was finally ready to launch her passion project: a monthly membership for
women who were looking to take the reins in their health and build confidence in
navigating their wellness.  In addition to the sales page found on my main
portfolio page, I also wrote her 10 email launch sequence as well as her social
media captions for her launch.  This was a collaborative project . I handled all copy
while a local web designer and brand strategist led the visual elements.

THE EMAIL PLAN:

THE INSTAGRAM PLAN:
2 weeks of strategic caption and story copy that ran alongside her email campaign. 



Bree’s emails needed to do two things: reconnect with her
subscribers, and sell the click. Her sales page would do the
heavy lifting, and her emails would use story-based copy to build
connection and curiosity. Did I mention she got 53 new
members on an 800 person email list? 

LAUNCH EMAILS

EMAIL 1: PRODUCT TEASE



EMAIL 4: NURTURING THE SALE

If you can say what your audience is already thinking in their
head,  you’ve got hard hitting sales copy. This email served to
recognize the experience of being brushed off by Dr’s and to
position the membership as a safe space to get guidance that
aligns with your values.



EMAIL 5: THE 80/20 PRINCIPLE

The 80/20 email serves to help the reader see that with small
changes they can reach their goals. It positions the membership
as a small, easy step to take in the right direction.



EMAIL 10: CART RE-OPEN 24 HRS

What would an email campaign be without a “cart is reopened”
email?! This gives readers one last chance, capitalizes on
scarcity, and nudges them to finally make the decision.



LAUNCH CAPTIONS

The goal with this caption
was to plant the seed that
instagram is not a place for
research, and that real
community is needed.



This caption positions the
membership as the answer
to “Instagram fatigue” - a
very real experience for
women seeking for health
answers within the app.

LAUNCH CAPTIONS



This caption highlights the pain of
giving your power away by relying
on solo IG research to figure out
your health.  It draws the ideal
audience member in by identifying
with the feeling of always needing
more information. 

LAUNCH CAPTIONS



LAUNCH CAPTIONS

This caption called the
ideal audience out as
different and “ballzy.” I
mean, who doesn’t want
to be those things?
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