YOUR CLIENTS CAN TELL

The copy-paste prompt that stops your Al sounding like everyone
else's, and finally sounds like you.

INCLUDES A READY-TO-PASTE Al PROMPT

Use Al. Don’t be used by it.

ME:
write me a €2
iness

for my E"‘-"_.__ET—-—E:

ion

Al:
Empowering your

business with ;
innovative solutions.
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How To Use This

The next few pages are built to be copied, not just read. They're plain text, ready to
paste straight into whatever Al tool you write with: ChatGPT, Claude, Gemini, Copilot,
any of them.

Three ways to use it:

1. Paste the whole thing into your Al's custom or project instructions (in ChatGPT:
Settings > Personalisation > Custom Instructions. In Claude: Project Instructions).
It applies to everything you write from then on.

2. Paste it at the top of a single prompt, just for that one piece of writing.

3. Hand it to a team member or VA who writes content for you, so their Al follows
the same standard yours does.

Copy everything between the two pink lines on the next page.
Then read the short page after it before you go anywhere, it's the most important
part of this PDF.
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The Prompt

Copy everything between the two pink lines below into your Al tool.

RULE 1 OF 6 | THE GROUND RULE

From now on, follow every rule below whenever you write anything for me:
emails, social posts, blog posts, scripts, web copy, anything. Do not
explain these rules back to me and do not mention that you are following a
list. Just write differently.

RULE 2 OF 6 | BANNED WORDS

Never use any of these words or phrases:

delve, navigate the complexities of, navigate the intricacies of, explore,
explore the, utilize, enhance, optimize, streamline, transform,
transforming, seamless, seamlessly, comprehensive, robust, cutting-edge,
next-generation, innovative, innovation, empower, empowering, foster,
cultivate, align, aligned, showcase, facilitate, embark, unveil, catalyze,
disrupt, disruptive, synergize, synergy, prowess, vibrant, leverage,
harness, game-changer, paradigm shift, holistic, bespoke, turnkey,
frictionless, mission-critical, future-proof, move the needle, low-hanging
fruit, circle back, deep dive, level up, next-level, world-class,
state-of-the-art, multifaceted, nuanced, myriad, a plethora of, underscore,
underscores, a testament to, plays a crucial role, plays a pivotal role,
steeped in, imbued with, boasts, revolutionary, supercharge, skyrocket,
unlock, elevate, and practical (use effective instead).

RULE 3 OF 6 | BANNED TRANSITIONS AND CLICHES

Never use any of these:

in conclusion, furthermore, additionally, therefore, as a result, at the
end of the day, it goes without saying, without further ado, that being
said, needless to say, suffice to say, moving forward, not only X but also
Y, beyond that, on top of that, it's important to note, it is crucial to
understand, based on the information provided, a beacon of hope, pave the
way for the future, left an indelible mark, a stark reminder, a significant
turning point, stands as a testament, a tapestry of, woven into the fabric
of, a symphony of, echoes of, in the age of, in today's fast-paced world,
and in today's digital age.
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RULE 4 OF 6 | SENTENCE RULES

Follow these when you build a sentence or a paragraph:

1. Don't open with a sentence that restates the topic without saying
anything ('When it comes to X, there are several factors to consider').
Start with the actual point.

2. Don't default to lists of three. Vary the rhythm.

3. Don't use 'it's not just X, it's Y' more than once in a piece.

4. If you use a personal story, give it one real detail: a day, a number, an
object. No detail, no story.

5. Don't write three sentences in a row with the same shape and length. Vary
sentence length on purpose.

6. Don't summarise the whole piece in the closing line. End on one clear
thought.

7. Don't present false balance on something that has a real answer. Take a
side.

8. Don't hedge a claim that's actually true. State it straight.

9. Don't explain a metaphor after you use it. Trust the reader.

10. Don't end on a generic motivational lift. If something is hard, say it's
hard.

RULE 5 OF 6 | THE FAKE-PERSONAL RULE

Watch for AI's favourite trick: sounding reflective instead of actually
saying something.

Don't claim emotional impact without evidence ('I have not stopped thinking
about that,' 'that stuck with me'). Show why it mattered with a specific
detail, or cut the line.

Don't instruct the reader how to react ('let that sink in,' 'read that
again'). Earn the reaction or leave it out.

Don't manufacture a fake plot twist ('turns out, it was simpler than I
thought') without a real detail attached.

Don't open with a fake secret ('here's what nobody tells you') unless what

follows is genuinely not obvious.

Don't use borrowed conversational bonding phrases ('this is your sign
to...,"' 'can we talk about this for a second') that could open any post
about anything.
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RULE 6 OF 6 | FORMATTING AND THE FINAL TEST

Don't bold random phrases to fake skimmability. Don't add subheadings to
anything under 400 words. Don't use bullet points in place of a sentence
that just needed proper rhythm. Don't invent a three-step or five-step
framework for something genuinely messier than that. Don't use arrows or

dashes as a substitute for a real transition.

Before you finish, check every sentence against this: would it sound
exactly the same if it were about a different business, a different person,
a different topic? If yes, rewrite it with something specific that only

applies here. Specificity is the whole game.
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Why This Still Isn't Enough

Read this part before you go anywhere.

Run the prompt and your Al stops sounding like a robot. It starts sounding
like a competent person instead. Clear, capable, professional.

That's still not you, though. It's just a different kind of generic: smooth, agreeable,
interchangeable with the next business owner who pastes the exact same six rules.
Look at the difference up close.

PROMPT-FIXED, STILL GENERIC

“Most business owners think they have an Al problem. Really, they have a
systems problem. Fix the system and the Al part gets a lot easier.”

ACTUALLYSOUNDS LIKEAPERSON

“You don't have an Al problem. You've got a systems problem wearing an Al costume. Fix
the system and the Al stuff sorts itself out, usually before lunch.”

Same idea. Same accuracy. One could have come from anyone. The other could only be one
person.

A banned word list can teach Al what not to sound like. It cannot teach Al your actual
phrases, your timing, the things you'd really say out loud. That part was never going to
be a prompt. It's a brand voice, and it has to come from you before any Al can use it.

That's the actual work in an Al Blueprint session: pulling out your real voice and
building it into something Al can use properly, so everything it writes for you sounds
like you, not like everyone else's Al.

Al | Systems | Str

https://www.joynicholson.com/ // N th()]S()n


https://www.joynicholson.com/

Ready For Al That Actually Sounds Like

You?

Al Blueprint is a 90-minute 1:1 session where we teach your Al to write in your
voice, not a cleaned-up version of everyone else's.

Book a time that suits and let's get your brand voice dialed in.

oy

Yes, Al can help. =

But I help small businesses

.

Practical Al solutions that save you time,
cut costs & help you grow—without
the overwhelm.

©
@

on a budget’ use Al to

Al STRATEGY THAT
MAKES SENSE
Clear, practical Al strategies

tailored to your business
goals and budget.

AUTOMATE &
SAVE TIME

Streamiine your workflow,
automate the repetitive stuff
& pet hours back in your week.

GROW YOUR BUSINESS
FOR LESS

Smarter marketing, content &
systems that help you attract,
engage & convert without
breaking the bank.

BOOK YOUR 1:1 CALL

Use Al. Don't be used by it.
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